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A Week of Holiday Enjoyment—Future Sellers Should 
Slow—It Will Pay to Wait—The Market Very 
Quiet, With No Changes. 


Canned foods operators—canners, brokers and supplymen, 
as well as the buyers have confined their efforts during the 
past week or more to having an enjoyable holiday—and to 
practically nothing else. That is a truthful review of the situa- 
tion and a complete one, because it has no place in our philoso- 
phy to investigate, much less report, what shape or form these 
various and diverse enjoyments took. That the season was 
enjoyed is evidenced on all sides, and that fact is a good omen, 
for the healthy man plays hard as well as works hard, and now 
having had his seasonal recreation he is ready to plunge into 
the new year’s activities with added vim. And the outlook 
appears very bright to the great majority of traders in these 
lines; all say that 1920 will surely witness good business and 
much of it, and all are determined to do their respective parts 
to make this result certain. 

And be it noted that this is an entirely opposite feeling 
to that which existed at the beginning of 1919. One year ago 
men looked at the future with much misgiving, fearful that 
the reaction after the great war would bring disasters of many 
kinds. Now we can look back and see that these bogies were 
mere figments of the imagination, and that no such disasters 
as were expected took place; and those who were most fearful 
then are ready now to say that the dreaded happenings will 
never come to pass. Objection will be made to this by those 
who feel that the year just passed treated them badly—the 
tomato canners, as a body, for instance, because they got no 
pack worth speaking of and now have no market that will yield 
them above cost prices. And this is true; but, supposing Dame 
Nature, who stepped in to shorten the tomato crop—and there- 
by the pack—had been most prolific in her yields! The pro- 
lific yields would have gone into cans in spite of the high cost 
of canning, and the goods would now be on the market, not 
in shortened supply, as we now see them, but in an overwhelm- 
ig abundance. And then where would the market have gone 
to? There was some unavoidable expense even to the canner 
who did no packing last season, but if the crop had been there, 
he now would be faced with a mountain of expenses, and a 
rapidly falling market on the goods he had to sell. Dame Na: 
ture was kind to the tomato canners last season, in face of pres- 
ent. conditions, for the shortened crop was a blessing in dis- 
guise, 


: 


Any man who has been in this business for a few years can 
see that this coming season will be a good one; the shortened 


supplies will have been all eaten up before new goods can pos- © 


sibly be produced, and the market will be hungry for more. 
Demand will once again become normal and active and that 
will insure profit-paying prices to the canners. This may cause 
some to wish to rush out and corral some of this good business 
in the shape of future sales, but they will be foolish if they 
attempt this before they have some more definite idea of costs 
than they have today. All canners will do well to go slow on 
future selling. No one knows what the growers are going to 


do; the condition of labor is the rankest kind of a guess, and 
about the only thing that is certain about futures is the price 
at which you bind yourself to deliver the goods. On the other 
hand, the one sure thing, from the canner’s standpoint, would 
seem to be an assurance of increased demand for all kinds of 
canned foods this coming year. This big advertising campaign 
cannot go on without producing noticeable results this year. 
You cannot tell that vast army of consumers how good canned 
foods are without inducing them to buy the goods; and we 
are now busy telling them. The response to the invitation to 
use canned foods will not be sudden and overwhelming; it 
will be gradual, steady, but ever increasing until it ultimately 
reaches a point which no one in the industry now would believe 
is possible. No one believed that but 15 per cent of the people 
eat canned foods, until this carefully conducted investigation 
revealed that fact. Working as they are upon the 85 per cent 
of the remainder it will not take long to double that 15 per 
cent, and then we will have less than one-third of the people 
eating canned foods. But look what doubling the consump- 
tion of canned foods will mean, and particularly to the can- 
ners! Futures have always been recognized as a gamble; well, 
if you are going to gamble, why not play for the larger stakes. 
for the one that seems to give the best promise of winning? 
Futures sold now must go at low prices, and in face of all un- 
certainties the seller has slim chance for profit. If this big 
demand develops those same goods will most certainly sell at 
better prices than today, and everything is in favor of this de- 
velopment. Go slow about selling futures and take a chance 
on some of the good business that is promised; the latter is 
les of a gamble than the former. 

What is the canned foods market this week? We ain’t seen 
none! Smiling countenances and hearty handclasps are just as 
prevalent among the brokerage fraternity as ever. proving that 
these men are gluttons for punishment, because the big orders 
are lacking. The jobbers. of course. say they are busy with their 
inventories, and until these are completed are not in the market 
for anything, which to an extent is true. But if canned foods 
were jumping and on the rise they might find time to take in 
some before they made another jump, despite this inventor- 
ing. But prices are not jumping; in fact, the only article which 
seems to show a change in price this week is sauerkraut, which 
has advanced from $1.25 to $1.30. Despite the poor year and the 
high prices of turkies, judging from the demand for sauerkraut 
to go with the turkey a good many people must have eaten that 
rare and expensive bird. 


The real season for the use of canned foods is just now 
approaching, and the market will feel the effect of it in a very 
short time. The jobbers are not heavily loaded with canned foods 
and will have to come into the market. Nor are the retailers 
overstocked, all reports to the contrary notwithstanding. Recently 
we saw extra sifted early June peas. of one of our well-known 
packers here, sold over a market stall in one of Baltimore’s justly 
famous great markets at 27¢ per can, and this dealer had others 
at 30c and 33ec per can. Such prices may make the canner grit 
his teeth, but the lesson to us was that the people were buying, 
and in this instance, at least, said nothing whatever about the 
price—just paid it. Noting the thousands of baskets which were 
passing at that time, it was pleasant to see that the great majority 
of them contained some canned foods. and many of them a large 
number of cans. We have reason to believe that the peas in ques- 
tion were bought direct from the canner. and we doubt if the 
canner received more than $1.60 per dozen for them. This dis- 
tributor sold them at $3.24 per dozen on the lowest “overhead” 
that any retailer could have. Such a profit would seem to be 
sufficient to block the sale of the goods completely—but it did not. 
The retailers are fond of saying they make small profits on their 
turnovers. They may do so on some other lines of groceries, but 
never with canned foods, particularly with the better class of 
canned foods. Here the profits are invariably exorbitant, and all 
out of proportion to the selling prices of the canners, and they 
always have been. We have pointed out this crime against canned 
foods for years and years, but they continue to get away with it. 


THE CANNING TRADE. 


NOTES AND OBSERVATIONS 


Some of the Nice Things Received—We have previously 
referred to the many and beautiful Christmas cards received, 
some of them works of art, and coming from every section of 
the country and from every branch of the industry. They have 


come this season by telegraph—not the cards—but the good 
wishes. 


Jay G. Feldstein & Co.—The well-known brokers of Pitts- 
burgh, send us a handsome, leather-bound memorandum pad 
with our name stamped in gold on the outside, and a complete 
calendar on the inside. The pad is reinforced with heavy 
cardboard so that notes may be made in hand, and altogether 
makes a gift especially appreciated by a newspaper man. It 
shows thoughtfulness and attention, two requisites which, as 
might be expected, would be found with a live and aggressive 
firm of brokers such as these, and we appreciate it fully. 


Jos. M. Zoller & Co., Inc.—Send us two handy celluli id 
calendars, suitable to carry in the vest pocket and always serv- 
iceable. Zoller has been working up a fine brokerage busi- 
ness here in Baltimore, and is rapidly forging to the front as 
a leader. He is wide awake and constantly on the job, and 
this is the kind of service live canners seek. 


Oceana Canning Co.—Of Shelby, Mich., made ug a particu 
larly fine Xmas present in the shape of a case of their excel 
lent strawberries in heavy syrup. Our good friend H. K. Royal 
is proud of these berries, and rightly so, and wanted us to see 
them. Accordingly, he sent us a case, not as a Christmas 
present, but it reached us just in time for that event, and so 
we accepted as from Santa Claus. The berries are whole, and 
the cans are filled with them, with as fine and heavy a syrup 
as we have ever seen on such fruit. They are packed in 
enamelled lined cans and make as attractive a package for 
dessert as any housewife could desire. We congratulate them 
upon such a fine production. 


FREIGHT RATES & SHIPPING NEWS 
Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


Effective December 31st, 1919, in suppplement to Trans- 
continental Tariff, there will be established a less than carload 
rate of $1.87% on canned fruits and vegetables from points 
in Idaho, Montana, Oregon, and Washington to Baltimore. 
This rate will not be applicable from points in British Colum- 
bia except on shipments imported through Vancouver, Prince 
Reupert, and Victoria. This rate is the same as has hereto- 
fore been published on less than carloads from California and 
other South Pacific Coast States. 

The Interstate Commerce Commission has recently render- 
ed decision in the Decker case, concerning claims which the 
carriers have lately been refusing to pay owing to the two-year 
and one day limitation as defined in paragraph 3, section 3, 
of the bill of lading, having elapsed. 

The commission has heid that provision of the bill of lad- 
ing to be unreasonable, unjustly discriminatory and unduly 
prejudicial, and has ordered it revised within 60 days. The 
commission further states in its decision that the carriers can 
voluntarily pay all meritorious claims seasonably filed without 
violating any previous ruling of the commission. 

It would therefore be in order for claimants who have 
had their claims returned by freight claim agents account of 
the two year and one day period having elapsed, to re-enter 


same, referring to the decision of the Interstate Commerce 


9 fete in the Decker Case, December 24, 1919, 55 I. C. C. 


The new provision in the bill of lading recommended by 
the commission would provide that where claims have been 
duly filed and have not been declined by the carrier in writing 
before the beginning of the last six months of the two year 
and one day period, then suit thereon may be filed within six 
months from the date that claims are definitely declined in 
writing by the carriers. 


PATENT PENDING 


POINTS OF SUPERIORITY 
CAPACITY—More capacity and less space than any other cooker made. Capacity 70 cans per minute. 
Will take both No. 3 and. No. 2 cans. 
DIMENSIONS—12 feet long, 18 inches wide, 5 feet high. 


ACCESSIBILITY—Each sheet is a door and can be removed quickly. Cans can be removed from any 
part of cooker. 


REGULATION—The temperature is regulated by an automatic controller. 
STEAM SAVING—It is equipped with rotary steam valve so steam will not escape. Great saving of steam. 
CAN FEED—Has endless chain elevator which will take cans from two Closing Machines. 


HEAT—It is heated by steam through perforated pipes which lead along each can track and can get higher 
temperature than boiling water. 


LITTLE POWER IS REQUIRED—As each can track is on an incline, the Cooker runs about as easily 
loaded as empty. 


TRANSFER—tThe upright shafts at each end of Cooker has a disk for each can track, that transfer the cans by 
carrying the cans on their sides from.the can track on one side, delivering them around the shaft to the track 
on the other side without any friction on the cans. This is one of the greatest features yet made on any Cooker. 


Discharge Conveyor as shown in illustration furnished at extra cost 
Write for further information 


A. K. ROBINS & CO., Baltimore, Md. 


R. A. SINDALL 
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NEW YORK MARKET 


Inventory Time Absorbs the Marketeers—Improvement Ex- 
pected by All Hands—Some Tomatoes Offering— 
Corn Market in Buyers’ Favor—Peas Quiet 
—But Little Business in Fruits— 

Picked Up in Passing. 


Reported by Telegraph. 


New York, January 2, 1920. 

The Situation—The closing of the books for the old year 
and opening them for the new has engaged the attention of 
the trade during the past two weeks. Trading has been light, 
buyers taking only such lots as they felt as though they must 
have in order to care for their own business. But now the 
holidays are over and inventory is taken, the trade is ready 
for business. Apparently it found the results of the year’s 
work reasonably satisfactory since members are showing that 
they are optimistic and are looking forward to a development 
in the future that will make the past look rather like a back 
number. It is needless to undertake to say that any consid- 
erable business has been done this week. Nothing of the sor‘ 
has taken place. Buying is desultory and has been for weeks. 
But a better feeling has developed in the market and more 
than one prominent factor is looking for better buying and 
some advances immediately. Probably most interests believe 
this will be especially true of tomatoes, but they think, too. 
that other important varieties will share in the general im- 
provement. If once trading starts on a rising market some 
predict an activity which may not be expected, and when lib- 
eral buying begins it will show the exact condition of stocks. 
That will lead to firmer prices and the whole market may 
change. As soon as buyers realize that supplies may not be 
forthcoming as they expect they will invade the market for 
goods and that means better prices. The supplies of most 
varieties are too short to permit active buying for long unles; 
higher prices are named. As compared with prices for other 
food commodities the cost of canned foods seems strangely 
small. But that phase of the situation will change and a better 
price will certainly follow better business. 

Tomatoes—The larger Southern packers are quoting $1.20 
for No. 2s, $1.70 for No. 3s and $6.50a6.75 for No. 10s. Others 
are refusing to quote at all, believing that these prices are too 
small. Again, small packers, who need money around the open- 
ing of the year to meet maturing obligations, are accepting 
5¢ less on all these grades, with 10c less possible if the holde~ 
is especially hard pushed for money. No. 1s are held at 80c 
and it is said that some business has been done in No, 10s at 
$6.25. No undue pressure to sell is seen. Brokers are work- 
ing slowly and quietly, but they are not urging sales and are 
accepting only such orders as please them. They see no reason 
for making sacrifices and are confident that in a few weeks 
prices will be so much higher that these will seem small. Cali- 
fornia grades are moving fairly well, when the general marke 
is considered, but they might be more active without creating 
much disturbance. No. 2%s are held at $1.20a1.25 f. o. b. 
Coast, and No. 10s can be bought for $5.50a5.75, same terms. 
The supply seems to be ample for requirements at present, 
but a number of indivicguals are expressing the belief that the 
era of low prices for tomatoes is about over and that quota- 
tions will begin to rise shortly. What the advance will be or 
when it will begin is a question. But that it is coming is con- 
sidered more than likely and holders are not urging sales since 
they believe that trade will improve so much in the near 
future that every body will get better prices and will be able 
to sell more goods. 

Corn—The market seems to be in buyers’ favor these days. 
Not much movement and buyers are operating with extreme 
conservation. The situation is hardly improving materially. 
though it might be true that some grades are selling better 
than they were a week ago. It would appear, however, that 
buyers are more or less indifferent and sellers have urged bus- 
iness upon them in some instances. This has had a tendency 
to weaken some of the grades and sales have suffered more or 
less because of it. Southern Maine style standards are quoted 
at $1.05a1.10. Routine buying in small lots constitutes most 
of the business. New York and Maine fancy grades are sell- 
ing at $1.50a1.60, f. c. b. factory, and show a moderate move- 
ment. Standards are quoted around $1.25, but this is looked 
upon as too high and not much business is done. Buyers have 
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been taking only such lots as they needed to carry them over 


_ the inventory, and better business is looked for now. 


Peas—Business is quiet, with a moderate trade in stand- 
ards, which are offered at $1.05a1.10 Wisconsin points. Some 
well-known brands cannot be bought for less than $1.25. 
Holders are generally firm on the better grades. Alaskas are 
offered at a wide range of prices. They run from $3.25 down 
to $1.15, depending upon the pack and upon the brand. These 
figures have prevailed upon standard No. 4 Alaskas and No. 5 
sweets. On futures some business has been done subject to 
approval of price. These are really little more than memoran- 
dum orders, but they serve to give brokers a line on the market. 
It helps them to gauge with some degree of accuracy the prob- 
able demand and affords them opportunity to determine in a 
way how buying will run when it begins. 

Fruits—Business has not been active all the wéek. In- 
ventory time and the disinclination of holders to stock up 
heavily when inventory time is here has had its results. And 
the market has remained very quiet with few inquiries even 
to rouse interest. But holders are firm and feel confident that 
they will get better prices in the future and that trade will be 
upon a much better basis than it was during the closing weeks 
of the year. Even though prices are high, and are likely to go 
higher, the situation is such that this is not likely to restrict 
buying very seriously. Buyers must have the goods and they 
will ultimately pay the price regardless of what it is. 


Peaches—Clings are held in a general way at $4.15 for 
extra No. 2%s, $3.50a3.85 for extra standards and $3.50 for 
standards. Movement is not heavy at these figures, but a few 
buyers have taken small lots. Supplies are not large and much 
increase in buying will send prices up. 

Apples—One sale of New York No. 10s was reported at 
$5.50, f. o. b. Norfolk, Va. The total quantity involved was about 
2,000 cases, and this was the largest transaction of the week. 
Aside from that very little was done, nor was inquiry of much 
consequence. 

Pineapples—Some fairly heavy buying has been done dur- 
ing the week, but at prices which range high and show no indica- 
tion of dimunition. Holders are firm and believe they control the 
market. Therefore, they refuse to make concessions. 

Salmon—Not much interest beyond routine buying at 
prices which are approximately the same as they have been for 
some time. Buyers and sellers both appear more or less indiffer- 
ent, and not much activity can result under such conditions. 
Holders believe that trade will revive now, and are looking for- 
ward to a considerabiy increased demand. A sale of one lot of 
5,000 cases of Canadian chums, f. 0. b. dock Vancouver, was re- 
ported at $5.85 net, including strapping for export. On the spot 
movement is too light to be considered, and inquiry is likewise 
small. Until something takes place to rouse enlarged interests 
the situation will hardly change materially. 

Sardines—Not much change in the general situation. Buy- 
ers are seeking low-priced goods, if they seek any at all, but they 
are not plentiful, and the market remains substantially as it 
has been for some weeks. Holders say that they expect to 
see improvement now that the new year has opened, and they are 
looking for higher prices as well as increased movement. 

Oysters—A continued heavy demand for new pack cove 
oysters is reported. Local buyers are having a hard time to get 
sufficient orders accepted to satisfy requirements. Prices have 
shown a further advance. New pack 3-ounce are now held at 
$1.35; 4-ounce, $1.40; 5-ounce, $1.50; 6-ounce, all sold out and 
withdrawn ; 8-ounce, $2.75; 10-ounce, $2.85. No. 1 6-ounce selects 
are held at $2.00, and extra selects at $2.15, all f. o. b. Baltimore. 

PICKED UP IN PASSING. 

The year opens with the canned foods trade awaiting de- 
velopments which will put the business upon a better basis than 
it has occupied since the packing season closed. Buying has not 
been up to the usual volume during the fall and holiday months. 
and it is not up to the usual volume now. But after inventory is 
over and buyers find that they haven't as much as they thought 
they had, many believe it will be necessary for them to buy. 
The conditions are such that they will have to pay what may 
seem like high prices, yet it isn’t fair to compare prices with 
those paid four or five years ago. New prices have come with 
the new and changed times, and the sooner we realize this and 
act accordingly the sooner we shall be divested of much of our 
worry. Apparently retailers have less than they supposed. A 
number of leaders have said within the week that they have no 
large stocks, but neither do they want large stocks, so the con- 
ditions are hardly as favorable as was hoped. But with the new 
year here and all interests looking forward expecting prosperity, 
the probability of it coming is promising. The threatened slump 
in trade can hardly come yet. The holiday business, in general, 
was good, Buyers will have to begin stocking up, and before they 
are finished with that operation business will have recovered 
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from the lull which follows the holidays, and probably 1920 will 
prove a good year in all departments. Canned goods men are 
coming more and more to look upon the possibilities in this way, 
and seem certain that the market will be better in the new year 
than it was in the old and that trade will improve even more in the 
weeks to come than it has in the weeks passed. 

Pp. W. Aberle, of J. M. McNeice & Co., is on a trip to the 
Northwest. He will be gone some weeks, and will look over the 
ground for ail his firm’s interests. 

James M. Washburn has joined the forces of Walter M. Town- 
send & Co., as assistant canned goods buyer. For twenty-three 
years he has been with R. C. Williams & Co., where he has done 
good work. He goes to the Townsend concern well equipped 
for his duties. The addition of Mr. Washburn to the staff is a 
distinct gain for the firm. 

B. Proctor, of N. H. Fooks & Co., Preston, has been a visitor 
on the West Side. He looks forward with expectations of a boun- 
tiful business for 1920. 

Jessup & Roberts have moved their offices to rooms 1002 and 
1003 at 105 Hudson street, which gives them double the space 
they have had in their old quarters. Their expanding business 
has made more room necessary. 

Cc. Pinnell, formely with the canned foods department of 
Butler & Sergeant, Ine., has joined forces with them again. 

Clinton B. Ayres, of the Clinton B. Ayres Canning Company, 
Bridgeton, N. J., has been a West Side visitor this week, making 
his headquarters with Seggermann Brothers. 

S. Evans Gordon, manager of the Seattle office of Smye-Eagle 
& Co., has been a visitor in the local market this week. 

Joseph Diffio, for 12 years with R. C. Williams & Co., has 
been promoted to the place made vacant by the resignation of 
James M. Washburn. This promotion comes as a reward for 
faithful service. 

Ralph O. Williams has left U. H. Dudley & Co., and will be 
a member of the sales force of the local office of Thomas Roberts 
& Co. Joseph P. Farley, for some years with Seggermann Broth- 
ers. has also joined the sales force of the Roberts concern in their 
New York office. 

Ben Abrahams, for some time with Kilian & Clark, has 
gone with N. Abrahamovitz as manager of his canned foods de- 
partment. Mr. Abrahams was connected with the Kelley-Clarke 
Company for a time, and is well known in the trade. 


J. L. Sherman has joined the sales forces of George S. Mur- 
phy, the broker. 

T. S. Gilloom has resigned his position with North & Dalzel, 
but has not yet decided what he will undertake in. the future. 

Paul Voorhees has joined the forces of J. M. MeNiece & Co., 
and will have a piace in the canned foods department. He has 
been for a some time connected with Austin, Nichols & Co. 

Perhaps the most discussed business change on the West Side 
is the dissolution of the partnership of Kilian & Clark. Arthur 
C. Clark has withdrawn from the firm and has begun business 
for himself at 189-191 Franklin street. Associated with him will 
be A. G. Sherwood, formerly with Kilian & Clark. Mr. Clark 
is a well-known factor in the market. At one time he was con- 
nected with Ernest Hebbner, of J. M. MeNiece & Co., but left 
that connection to form a partnership with Mr. Kilian a good 
many years ago. H. 8S. C. Kilian, the other member of the con- 
cern, has not been about the market for a few days. While his 
plans have not been definitely stated, Michael Doolan, recently 
with the local office of the Curtis Corporation, will be associated 
with Mr. Kilian in the offices formerly occupied by Kilian & 
Clark., in the Hudson-Franklin Building. 

Canned foods men are hoping for improvement in the ship- 
ping situation and the doing awf&y with the competition of Gov- 
ernment supplies as two features of importance in the business 
for the coming year. They think that both of these are a menace 
to the business, and unless they are removed much worse injury 
will result. 

Regardless of the discouraging factors in the business, the 
situation in the market has not prevented a full and free develop- 
ment of the holiday spirit. Every person in the canned foods 
trade has exerted himself to make the holidays as nearly repre- 
sentative of what the season should be as they could, and they 
have seen the spirit spread, even though persons are confronted 
with numerous difficulties. Not much activity has been seen in 
the offices during the holiday week. Presents and remembrances 
have been more numerous than ever before, and the market, as 
a whole, has reflected the spirit which has made the closing of 
the year seem more favorable, perhaps, than it really was. And 
now they are all entering the new year with more courage to 
overcome such difficulties as arise. The outlook is much better 
than it has been, and all are anticipating a good business for the 
year to come. “HUDSON.” 
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W. BLISS CO. 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses 


Perfect Work and Maximum Output 


Simplicity is the basis of this entirely automatic machine. 
are no valves to leak or clog, nor is there any air compressor re- 
It handles ends from 2 to 5 inches extreme diameter of 
We build this machine in a larger size, No. 2, which takes 
ends from 4 to 9 inches extreme diameter of flange. 


When these machines are to be operated in cold climates, they may 
be arranged with a mixing pot which is used as a container for 
the compound, also to keep it at the proper consistency for im- 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Detroit Office: Dime Bank Building. 


Offices In Europe: 100 Boulevard Victor, Hugo St. Ouen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


There 


Cleveland Office: Union Bank Building. 
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| CHICAGO MARKET 


Speculation and Rumor Both Active on the Question of: ‘What 
Will the Big Packers Do Now?’’—The New Year’s 
Business Will Be Good—The Duty of the 
Brokers to Help the Big N. C. A. 

Advertising Campaign. 


Reported by Telegram 


Chicago, January 2, 1920. 

The big provision packers are out of the market entirely and 
are buying no canned foods, They talk rather dolefuliy about the 
future and despondently recite that the work they have done 
and the money they have spent to etsablish and popularize their 
labels has gone for naught, and their buyers and department 
managers are very much at sea as to the future, which means 
that they do not know where they are going to land. 

The wholesale grocers are grinning over their victory like 
a tomeat just after he had eaten the pet canary bird. 

I hear it rumored that the increase of chain stores is likely, 
and that the reorganization of one of the big mail-order houses 
here recently with a view to installing a flock of chain retail 
stores is but a starter, and that capital divested by the going out 
of the packers from the wholesale food distribution will go into 
the retail food distribution business through the organization of 
chain stores under various new plans. 

In fact, there are all kinds of rumors as to what will be done, 
but no information as to what is done or what has been done 
that can be counted as trustworthy. 

I think the big provision packers have made an honest and 
sincere agreement with the Government and the people and recog- 
nizing that public opinion had been so prejudiced against them 
that the feeling would be hard to overcome, they concluded to 
discontinue those branches of their business which seemed to have 
aroused enmity and antagonism. 

They maintain that their operations in canned foods were 
along the line of scientific economy of distribution and in the 
interest of the canning industry, and that time will tell as to 
the correctness of their views. 

The retirement of the big provision packers from the dis- 
tribution of canned foods will put a crimp in Chicago's business 
in that line, also a wrinkle and a seam, but wholesale grocers 
claim that it will soon be overcome by increased distribution 
through what they designate as regular and legitimate channels. 

If anyone thinks that this is a market review, he is not think- 
ing straight. There is no market. so how can anyone write a 
market review, and I don’t propose to invent or fake one. 

That fountain pen of mine again went wrong last week, and 
the compositor set up the name of Arjay Davis, president of the 
National Wholesale Grocers’ Association, as Arjay ‘Dover. 

But that is fame A man once said that fame was to die for 
one’s country, and to have one’s name misspelled in the gazetteer, 
President Davis probably thinks that I should get a new fountain 
pen or use a typewriting machine, and I will hereafter use a 
machine. 

News Items—Frank Gruman, canned foods buyer for 
Franklin MeVeagh & Co., is going, I hear, to George Rasmussen, 
the wholesale grocer, to buy goods for that house. Gruman is 
an able man in his line. He was trained in a good school under 
Bert Dickens, vice-president of Franklin MceVeagh & Co. 

W. C. Lessman, who has been for 30 years an employe of the 
J. K. Armsby Company, Chicago (How is that for loyal service?), 
beginning as sample boy, has embarked in the canned foods and 
dried fruit brokerage business on his own account at 1501 People’s 
Life Building. 130 North Weils street, Chicago, Ill. He begins 
with a nice line of accounts and a personality that makes every- 


THE CANNING TRADE. 


one like him and that has established for him friendships with 
the buyers of Chicago that will last during all time and lap oye 
into eternity. The brokers all consider him a credit to the fra. 
ternity, and will reach out a hand to help him. 

We are going to have a good, steady, normal business jy 
eanned foods all during 1920. There will be but little speculation, 
Prices will be but little or any lower than now. They cannot be 
as they must decline if at all with the price of labor and materials 
gradually. 

The big advertising event now being featured by the National 
Canners’ Association will stimulate consumption, however, ani 
all the canning output for 1920 will be eaten up clean. 

The National Canned Foods Brokers’, Association is co-oper- 
ating with the National Canners’ Association in the Inspection, 
Educational and Publicity Campaign. 


The brokers are helping to 
underwrite the plan. 


A committee of the Brokers’ Association was appointed, whose 
chairman is Paul W. Paver, of the J. M. Paver Company, 130 
North Wells street, Chicago, Il. Various communications have 
been sent to all members of the Brokers’ Association by this com- 
mittee, and I have been informed that the returns from some 
sections are particularly gratifying, while from other sections 
the returns are not so satisfactory. 

Any canned foods broker who can figure—and they all figure 
well—can convince himself that this big advertising campaign will 
heavily increase the consumption and distribution of canned foods, 

Every canned foods broker in the country should heartily and 
willingly support this great forward movement and immediately 
send in their underwriting agreement to the chairman. If they 
haven't the underwriting agreement or if they have not received 
the particulars from the Brokers’ Association, write the chair- 
man for them. 

I happened to see a letter that a prominent Eastern broker 
wrote in regard to this movement, and it is so appropriate that 
I quote it as follows: 


“I believe, for the private information of the members 
of the National Canners’ Association, that an Honor Roll 
should be made up and presented to them, so that they 
will know who their friends among the brokers are. Some 
brokers can’t see through a plate-glass window, even after 
it has been washed, while others seem to have vision good 
enough to look through a stone wall” 


iveryone who has taken any time to investigate this campaign 
knows that it is the most forward and progressive step ever under- 
taken by any industry, and why any broker should not gladly 
participate is incomprehensible. 


This campaign will create and maintain a larger and better 


demand for canned foods. Every broker knows what that means 
to him. 


Your underwriting agreement is but an obligation or a promise 
to pay, if the plan fails, and there isn’t, in the opinion of the 
best authorities on the subject, a single chance for it to fail. 
The broker is asked only to loan his credit. While the under- 
writing agreement is a fixed obligation, it is like a promissory 
note that you would sign for a friend of yours as a favor, which 
note you never expect to have to pay. 

A brokerage concern that fails to subscribe to this guarantee 
fund and line up as a friend of the canners and of the canning 
industry will feel ashamed and lonesome when the list is pub- 
lished. 

He will feel like a poor relation at a home-coming event, or 
an orphan boy at a picnic, or a lame dog in a fox chase. 

Seriously, however, they are all coming in. I saw a report 
from New York of one day's work from brokers aggregating 
$14,000, and the report said that “They had just begun to fight.” 

The canned foods brokers of the United States have never 
yet failed to do what was expected of them, and they will not 
fail in this. Send your subscription in to Paul W. Paver, chair- 
man, 130 North Wells street, Chicago, and write him a commenda- 
tory letter for his work, for it is a hard job and by no means 
an agreeable one, and it is taking up a jot of his time. 


“WRANGLER.” 
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“HOUSE OF CANNERS SPECIALTIES” 


The SHEPPARD SUPPLY EQUIPMENT CO. 
Canning Machinery and Mill Supplies 


BALTIMORE, MD. 


WE EQUIP YOUR CANNING FACTORY FROM CELLAR TO ROOF 


EASTERN REPRESENTATIVE 
SPRAGUE CANNING MACHINERY CO. 
CHICAGO, ILL. 


~* 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MEG. CO. ———— 
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Questions of great moment to the canning im 


Gays of “miracles” have never 
passed. li was the world so @ northern river than buman hands —and never gets tired. The dustry are there thrcshed out. 
. : it is toda: Here is asparagus—({ruit—beahs—peas— work is watched at each stage of its progress. Dr W D. Bigelow, assisted by a group of sci- 
filled with miracles as it is beat corm—tomatoes, etc., each from that part of Finally the canned food is sent out to perform e@ntsts, mvesugates problems bearing on the 
the miracle of the faucet which brings the country where climatic conditions, or con- its useful mussion in the world of men. scienufic asp.c:s of the canning industry 
us water from miles away—the mir- ditions of the soil produce the finest varienies and ‘The next time you visit the grocer, glance The resul:s of these investigations are made 
acle of the flame by which we cook q have caused to be there with new interest at the carned foods standing known to members of the Association— about 
without the discomforts of old-tume meth- established. in prim precision.on his shelves. They have come 1140 of the principal canning establishmen s of 
ods—the miracle of the telephone. And 00 i goes. The coming industry covers from many different regicne—yet at last they the country, many with research lab-ratories of 
mae the ‘ the map of the United States, drawing upon prac- meet 02 common ground, the grocer's shelf and ther own. 
tically every region of the country for its product. then your table. ‘The work of the Association 1s of the utmost 
miracle of canned foods. Fresh from its native habitat the product Not long ago canned foods were regarded as importance to every housewt.e in the land. Bear 


Gelicacies, far beyond the reach of everyday 


panics make r The vast development of the canning industry 
their yearly yield of marketable vegetablesgrown has changed all thi. The humbiest family now modern muracle, a can of vegetables, fruit, milk, 


story it could tell! clo.e tothe canneri:s. The contracts frequently + revels in Columbia River or Alaskan salmon and soup, meat or fish, as the case may be. 
‘That can of corn, let us say, rep: sig u . blithely orders beans that were grown and pack- 
@ cross section of some state famous for Assoon as the seed is planted the canners send ed a dozen states away. The whole country is @ 
the surpassing quality of its corn crop. ‘out representatives, known as field-men. Each . 0g ground for 
‘This can of pineapple is reminiscent of ficid-man watches the progress of the crop within ngton D.C,, is the of the 
@ given area, and offers personal advice to each Natonal Canners As:ociation, whcse 


farmer in his termtory, as to when it should be. 


harvested. 
‘Once in the cannety the product is handled al- 


Reproduction of advertisement used in 
newspapers and magazines, in full and 
double Page space, approximate cir 

lation—21, 000 copies. 


C 1920 N. C. A. 
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bristles with romance—what a thrilling | 
which are such a delight to appetite, most wholly by machinery —ingenious machin- / able 
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Whoever you are— 
Your Campaign is Under Way 


—whatever your pack 
—whatever your brand 
—whatever your distribution 


The National Advertising Campaign of 
the National Canners Association is your cam- 
paign, backing your goods, destined to move 
the faster from retailers’ shelves and so create 
a bigger demand. 


This campaign will make your present 
sales channels produce more business. 


To be effective at all, this campaign must 
be effective to canners everywhere, because 
it reaches consumers everywhere, sells all 
kinds of canned foods, and mentions no brands. 


This campaign will kill prejudice. No 
housekeeper can escape the convincing Truth 
about the desirability of canned foods. No 
canner can escape the benefit which increased 
public Good Will, based upon a new knowledge 
of canned foods, will bring. 

It is the biggest thing that ever happened 
in the canned food business. 


It is your campaign. 


National Canners Association 


A nation-wide organization formed in 1907, consisting of producers 
of all varieties of hermetically sealed canned foods which have been sterilized 
by heat. It neither produces, buys, nor sells. Its purpose is to assure, for 
the mutual benefit of the industry and the public, the best canned foods 
that scientific knowledge and human skill can produce. 


Washington, D. C. 
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CALIFORNIA MARKET 


Heavy Packs Disposed of at High Priocs—Domestic Decrease 
Has Taken Bulk of It—Tomatoes Quiet—Looking 
to the New Year—Finer Grade of Tuna a 
Short Pack—Coast Notes. 


Reported by Telegraph. 


San Francisco, Jan. 2, 1920. 

Stocks Gone—The feature of the year, from the stand- 
point of the canner, has been the manner in which heavy packs 
have been disposed of at exceedingly high prices. The output 
of California canned fruits and vegetables, with but few excep- 
tions, has been of record-breaking volume, and prices have like- 
wise been the highest on record, but a strong market has been 
the rule, and in many lines the pack has long since been entirely 
cleaned up. Foreign demand has cut a considerable figure in the 
business on fruits and has served to boost prices higher than 
would have otherwise have been the case, but the domestic de- 
mand has, as usual, cared for by far the greatest part of the pack. 
The early part of the season was marked by wild .speculation, 
which resulted in inflated values for a time, but the boom sub- 
sided with the slump in the rate of foreign exchange, and most 
lines sold principally at opening prices. These figures are ruling 
for most grades of fruits still to be had, which comprise broken 
lines. In spite of high prices, the better grades of fruits have 
moved most readily, and the stocks on hand are now confined 
largely to standards, seconds and water grades. 


Tomatoes—The tomato market continues to be quiet, but 
the situation is not without its promising features, and no efforts 
are being made to force sales. Surplus army stocks are being 
gradually absorbed, and in the meantime the retail grocery trade 
is showing no inclination to buy or to sell present holdings at 
a loss. Even if the demand was brisk at this time, it would be 
almost impossible to make deliveries, owing to the car shortage. 
There is some call for tomatoes for export, but this business is 
not sufficiently heavy to make an impression on the market. The 
situation on canned tomatoes is expected to show an improve- 
ment just as soon as the Government surplus is absorbed, but 
it is a much-mooted question when this will be a reality. 


Looking to the New Year—Now that the packing season of 
1919 is at an end and the output practically disposed of, California 
canners are commencing to figure on the new year, and it will 
be but a matter of a couple of months before opening prices may 
be expected on some early varieties of vegetables The prospects 
for lower prices do not seem very bright, and even higher rates 
are being considered on some lines. Asparagus will be the first 
vegetables to be given attention, and buyers are now in the field 
contracting for canning stocks. Several contracts have already 
been reported at 6 cents a pound, or a cent higher than the top 
prices paid last year, when 314 and 4 cents were the ruling figures. 
There are no indications that wages will be lower, cans will be 
about the same price, and other materials will be about the same. 
A larger output is looked forward to since the acreage devoted 
to asparagus is steadily being enlarged. Opening prices may be 
expected about the time that packing operations commence, or in 
about two months. 

Tuna—Packers are compiling statistics on the output of 
canned tuna for the season, and report that the output of standard 
white meat, the grade in greatest demand, is considerable short 
of the normal. In the cheaper grades, which include dark meat, 
the output is larger than ever, and only orders including a good 
percentage of the latter are being accepted. 

Coast Notes—California canners are greatly interested in 
a reduction of approximately 50 cents a can in the Mexican tariff 
on canned foods, bringing this down to approximately 7 cents a 


can, American money. This reduction was brought about through 
representations to the Mexican government by commercial inter- 
ests of the United States, and is the first instance on record where 
a tariff has been reduced without the formality of a commercial 


treaty between the two countries. A very markedd increase in 
business between San Francisco and the west coast ports of 
Mexico is anticipated as a result of the reduction in the tax. . 


Hunt Bros.’ Packing Company, of San Francisco, Cal., has 
filed a complaint with the Federal Trade Commission against 
Morris & Co., the meat packers, the ground of this being that 
the latter concern has commenced the use of phrases on the labels 


of its canned fruits and vegetables which have been used by Hunt 
Bros.’ Packing Company for the past ten years. The California 
concern is sending circulars to the trade throughout the country 
over the name of its vice-president, Willard Fay, directing atten- 
tion to the nature of the controversy. 


The annual meeting of the Alaska Packers’ Association will be 
held at the headquarters of the organization, at 85 Second street, 
San Francisco, Cal., on January 20, 1920, when a board of direc- 
tors will be chosen, 

Charles H. Bentley, vice-president of the California Packing 
Corporation, San Francisco, will be one of the seven delegates 
appointed to represent the commercial interests of this city at 
the second Pan-American Financial Conference, to be held at 
Washington, D. C., January 12-17. 


A. F. Tarvares, manager of the Haiku Fruit and ‘Packing 
Co., of Haiku, T. H., has returned to the Islands, following a 
business trip to the mainland. 


The California Packing Corporation is preparing to replace 
its old plant at Santa Rosa, Cal., with a modern cannery building 
to cost in the neighborhood of $150,000. 

Hunt Bros.’ Packing Company will make extensive improve- 


ments at its plant at Hayward, Cal., during the coming year, the 
estimated cost of which is about $250,000. 


The California Packing Corporation plans to rebuild one of 
its canneries at Visalia, Cal., and to make extensive improvements 
in the other one maintained there. 


The Lodi Canning Company, of Lodi, Cal., is preparing to 
expend $15,000 in improvements to its plant. 

The Santa Ana Preserving Company has secured a site at 
Fruit and D streets, Santa Ana, Cal., for a jam factory. 

Architect Charles McKenzie, San Jose, Cal., is taking figures 
for the erection of a cannery for the Bayside Canning Company, 
at Isleton, Cal. 

The National Canning Company has been incorporated at 
San Francisco, Cal., with a capital stock of $50,000, by W. E. 
Alves, K. W. Brier and Margaret Walker. 

The plant of the California Packing Corporation, at Marysville 
Cal., was destroyed by fire believed to have been of incendiary 
origin on December 24. A large quantity of canned fruit was 
stored in the building. 

A. K. Tichenor, secretary of the Alaska Packers’ Association, 
San Francisco, Cal., mourns the loss of his father, who passed 
away at his home in this city on December 21 at the ripe old age 
of 83 years. “BERKELEY.” 


THOMAS F. LUKENS COMPANY 


Five Gallons Cans for Tomato Pulp & Fruit Juices, Etc. 
Wire or Bar Solder, Flux and Canners’ Supplies 
Send For List 


238 N. FOURTH STREET PHILADELPHIA, PA. 
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THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


The Cameron No. 154 


DOUBLE SEAMER 


Attaches Covers to Filled Cans 
of the Sanitary Type 


This simple, clean-cut mach- 
ine relieves you of the burden 
of mechanical upkeep. 


It is the last word in double 
seaming. 


Every machine for can making 


CAMERON CAN MACHINERY CO. 


Successors to TORRIS WOLD & CO. 
No change of ownership, personnel or location 


CHICAGO, U. S. A. 
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HOW SEATTLE HAS INSURED THE OPEN SHOP. 
(By F. R. Singleton) 


Seattle is breaking the domination over her industries of 
the radical element of organized labor which has held almost 
absolute sway in that city for the past three years, and has 
so restricted production and increased production costs that 
her ship yards, lumber mills, and many lesser industries have 
been finding it hard to compete with those in which the labor 
situation was less acute; that she was beginning to lose com- 
merce to other Pacific ports where the labor cost of handling 
cargoes was less; that she was losing new industries seeking 
location on the coast, which avoided Seattle because of indus- 
trial conditions. 

Seeing her opportunity of becoming the greatest city on 
the Pacific Coast and one of the great ports of the world 
slipping away from her, Seattle has risen in the might of an 
American city, and is breaking the tightening bonds which 
were beginning to strangle her industries and commerce. 
Seattle is rapidly going ‘‘open shop’’. Seattle has declared her 
independence of organized labor rule and is refusing even to 
deal with the radicals in control of organized labor in the city, 
whose course since the signing of the armistice has proven 
them to be no better in their actions, sentiments and pur- 
poses than the I. W. W. 


They do not call it “open shop’’ in Seattle. They call it 
the ‘‘American Plan of Employment,’’ which, as defined by the 
“Associated Industries of Seattle,’’ the organization leading 
the movement to success, means that every man shall be pro- 
tected in his inalienable right to work, regardless of political, 
religious or labor affiliations; that every employer shall be 
protected in his right to run his own business and to hire em- 
~ ployes without having to gain the permission of an autocrat 
of labor. 

The open shop is being established in Seattle by the break- 
ing of a series of strikes, designed by the radicals in the labor 
movement as a substitute for the general strike, by which they 
planned to bring about the paralysis of industry in Seattle and 
so discourage employers that they would be able to take over 
the industry themselves under a soviet system. The open shop 
is being established by the force of public opinion as the result 
of an intensive publicity campaign in the Seattle dailies, con. 
ducted by the Associated Industries. Pages on pages of ad. 
vertising informed the Seattle public that the industries and 
commerce of Seattle were being attacked by the radicals of 
organized labor, and that, if their domination over organized 
labor and the industries and commerce of Seattle were not 
broken, the population, industry, comimerce and prosperity of 
the city would decline. 

The 1esponse was prompt. The Chamber of Commerce, 
the Rotary Club, the Kiwanis Club and all other civic and com- 
mercial organizations of the city took action demanding the 
end of radicalism and sabotage in Seattle, and endorsing the 
open shop in industry. These declarations were published in 
page advertisements, and at the end of ten days of this in- 
tensive advertising, the public sentiment in Seattle was over- 
whelmigly in favor of Americanism in indudstry, and the power 
of the radicals was broken. Where, a year ago, the closed 
shop was strongly supported by public opinion in Seattle, today 
the public is demanding open shop, and any employer who 
signs a closed shop agreement with any labor union will be 
exceedingly unpopular. 

The movement in Seattle is not against unionism, but 
against the domination of unonism and industry by un- 
American radicals. The Associated Industries, in its publicity 
has repeatedly recognized the right of workers, as well as em- 
ployers, to organize; has endorsed the principle of collective 
bargaining; has declared that there shall be no discrimination 
against union men under the American plan, and has urged 


employers not to take advantage of unemlpoyment to cut 
wages. The Associated Industries has been consistently Amer- 
ican and so has won the confidence of the public and of the 
conservatives of union labor. 

Seattle is winning industrial independence by the power 
of organization. While the individual employer, with a few 
exceptions, in the past has been unable to withstand the radi- 
cals who ruled Seattle labor and has bowed to their dictates, 
the employers of Seattle collectively, banded together along 
with many other citizens in the Associated Industries, have 
been able to defy the radicals and to establish open shop in 
every Seattle industry in which a strike has occurred or a 
contract broken by the unions, during the past three months. 
In rapid succession, the building industry, the job printing in- 
dustry, the merchant tailors, the dyers and cleaners, the jew- 
elers, the shoe repair shops and the master pile drivers have 
declared and established their independence of radical domi- 
nation, meaning that the unions have lost control of indus- 
tries in which thousads of men and women are employed. 

Seattle would progress on the open shop road much more 
rapidly, under the stimulus of public opinion, if it were not 
for the fact that the Associated Industries has taken a strong 
stand against the breaking of existing contracts with labor 
unions. One of the cardinal principles of the organization is 
that employers must keep faith with each other and with em- 
ployes, and so the open shop movement progresses as strikes 
occur, unions break contracts and existing contracts expire. 

The Associated Industries was formed in Seattle as a 
result of the general strike of last February. The revolu- 
tionary character of that attempt was recognized by the public 
and the necessity of cleaning the radicals out of organized 
labor was brought home. There was much open shop senti- 
ment as a result of the general strike, but, as a large percent- 
age of union labor in Seattle is loyal American, the majorrry 
of employers favored giving the unions a chance to clean house 
of the radicals before taking any drastic steps. The Asso- 
ciated Industries, led by Frank Waterhouse, a leading citizen 
of Seattle, with large shipping and industrial interests, was 
organized to band all employers together in an effort to bridge 
the chasm between the employers and employes by giving the 
employes such a square deal that the revolutionary appeals of 
the radicals would fall upon deaf ears, and that labor would 
throw the I. W. W, and other radicals out of conrtol of 
Seattle unions. During last spring and summer, the Asso- 
ciated Industries grew rapidly in membership and influence, 
and endeavored consistently to cultivate better relations be- 
tween employers and labor, and to promote a square deal for 
the employe, the employer and the public in general in Seattle, 
but the unions failed to clean house. 

The final declaration for the open shop in Seattle came 
when Mr. Waterhouse became convinced that the ardicals, still 
in complete domination of the unions, were attempting by a 
series of strikes, to paralyze the industries of Seattle and take 
them over. Advance information of this plan was verified by 
events. On September 2 the carpenters and some of the other 
unions in the building trades struck to enforce impossible wage 
demands, in spite of the vital public need of more homes and 
other buildings and the willingness of the employers to arbi- 
trate. They arrogantly stated that their demands, involving 
$10 a day wage for carpenters and other exorbitant increases, 
must be granted first, and then they would talk arbitration. 
The job printers, tailors, the dyers and cleaners and pile- 
drivers followed in rapid succession and the air was full of 
strikes in other industries. 

On October 14, Seattle contractors, backed by the Asso- 
ciated Industries of Seattle, declared open shop in the build- 
ing industry, after six weeks of fruitless negotiations with the 
unions to bring the strike to a settlement on terms which wovld 
not make it impossible for new buildings to be undertaken. 
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Ocean Highway-or 
Dog 


Wherever merchandise is transported, you'll find H & D 
Corrugated Fibre Boxes doing their big part toward mak- 
ing the shipping of merchandise safer and less expensive. 


On swaying, clanking freight trains; on noisy river 
steamers; on huge lake freighters, ploughing their way from 
port to port; and overland, by truck, burro and dog-team— 
by every conceivable conveyance, the strong, resilient 
shock-absorbing, cushioned walls of H & D Boxes amply 
protect merchandise of every kind. 


’ Glassware and canned goods—precious metals and steel 
—meats, bread and breakfast food—drugs—products of all 
kinds carried in H & D Boxes, reach the consignee safely. 
The jars and jolts that often smash and break boxes and 
their contents, are absorbed by the sturdy containers 
designed by H. & D ‘‘Packing Engineers’’. 

Why not let these experts help solve your packing prob- 
lems? Send them a sample of your product—collect—and 
if there is a better way to pack it, they will find it and re- 
turn your sample to you—prepaid—H & D packed. 

“How To Pack It’’ is a book that contains many inter- 
esting illustrations and a fund of valuable information on 


better packing methods. It’s yours for the asking. Write 
for it today. 


The Hinde & Dauch Paper Co. 


800 Water Street Sandusky, Ohio 
Canadian Trade Address—Toronto 
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Their action, announced in page advertisements in the daily 
newspapers, was applauded by the public. On October 31, the 
Building Trades Council voted to call the strike off. The 


strikers returned at their old wages and under open shop 
conditions. 


It took only one seven-column, fifteen-inch advertisement 
in the Seattle dailies, announcing open shop and inviting men 
to work under the American plan, to establish the piledriving 
industry on the open shop basis. The fight has been harder 
with the job printers, the tailors and the dyers and cleaners, 
but the employers in each of these three industries declared 
unequivocally for the open shop and are making it stick. The 
employing printers have been drawing men from all over 
the country to take the place of those strikers who refuse to 
return to work, and gradually building their forces up to 
normal. The tailors have been greatly helped by the fact 
that all the associations of employing tailors in the cities of 
the Pacific Coast, as far south as San Diego, California, have 
followed the example of Seattle and have declared open shop. 
The dyers and cleaners have gotten back many of their old 
employes and are back to normal in their opere*ions. To have 
granted the demands made in any of these lines would have 


amounted practically to turning over the business to the em- 
ployes. 


The declaration of open shop by the building contractors 
was a body blow to union labor radicals and disarranged their 
plans to bring about industrial: paralysis by involving one in- 


dudstry after another in strikes. A sentiment against strikes 
developed in the unions and no more strikes were called. 


Once decided for the open shop, the Associated Industries 
conducted an intensive publicity campaign in the three Ioya: 
daily newspapers of Seattle. In a series of ten page adver- 
tisements, beginning October 29, the Associated Industries 
aroused the community to the danger of radical domination 
and demanded that the industries of Seatte be run on the 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


American plan. The campaign was assisted greatly by the 
newspapers themselves in strong editorial and news publicity. 


At the end of ten days, public sentiment was strongly in 
favor of the open shop. 


Then came the murder of four former soldiers by the 
I. W. W. during the armistice celebration parade at Centralia, 
Washington, a few miles from Seattle, and the suppression by 
the Government of the disloyal Union Record, the organ of the 
radicals, to crystallize sentiment in Seattle against the reds in 
control of labor. The sentiment grew so strong that the elim- 
ination of the radical alone can save unionism in Seattle. 

The movement for the American plan, the open shop has 
spread from Seattle to the other cities of the Pacific Coast, and 
the Pacific Coast expects to see it sweep the country until the 
right of all Americans to work without being subjected to co- 
ercion and intimidation is established. San Francisco, Port- 
land, Spokane and Tacoma have organized ‘‘Associated Indus- 
tries” on the Seattle plan. The Pacific Coast is making a new 
declaration of independence for America. 


Strong, Safe 


There’sthe story of a Caldwell tubular Tower. 
It is so simple that you can erect it yourself. 
It is so strong that it wil’ endure cyclones and 
tornadoes. It conforms strictly with approved 
engineering principles. The cost is mod-rate. 
If you want these qualities in a tower. equip 
yourself with a Caldwell Tubular. 
Send for Catalogue 


W. E. co. 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


DETROIT, MICH. 


8,8, 8,8, 8,8, 8,8. 


CHICAGO, ILL. 


OMAHA, NEB. 


THE TANK 
A REPUTATION 
ne 
4 
2310 t. 
LOUISVILLE, KY. 
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NO CRUSHED or SPILLED PEAS 
You Are Paying For The 


Hansen Sanitary Conveyor Boot 


whether you own one or not 


Season More Than the Hansen Boot 


COST OF HANDLING PEAS THE OLD WAY: 


[figure it up yourself from your payrolls] 
[ask the man who sweeps up] 
3 Inconvenience 5 Wasted Floor Space 
4 Time wasted 6 Lack of Sanitation 

COST OF HANDLING PEAS THE NEW WAY: 
[nothing] 2 Wasted materials........... [nothing] 


3 Hansen Sanitary Conveyor Boot......... [original cost] 


IF YOU ARE PAYING FOR IT, WHY NOT HAVE IT! 


Ve THE WISCONSIN CHAIR COMPANY 
THE NEW WAY Canning Machinery Division PORT WASHINGTON, WIS. 


Wasted Peas and Labor Cost You Each 


CANNERS’ PASTES 


For all methods of labeling 


Good Seams 
. All The Time 
THE QUALITY AND SERVICE — 
YOU WANT Continuous 
AT SATISFACTORY PRICES Operations 
At High Speed 


FOR CAN SHOP OR PACKING HOUSE 


Angelus automatic seamers operate continuously at 
high speed, and produce seams that will not leak. In- 
crease your production and insure the pack by installing 
ANGELUS seamers in the line. 


Descriptive literature sent on request 


ANGELUS SANITARY CAN MACHINE CO. 


282-298 SAN FERNANDO BLVD. 
LOS ANGELES : CALIFORNIA 


Prompt Shipment Guaranteed 


The Commercial Paste Co. 
COLUMBUS, OHIO 
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MAINE MARKET 


Canned Foods Not Entirely Dead—Maine Corn Holds Firm— 
No Life in Apples—Sardines Hold Firm— 
Notes of the Trade. 


Portland, Maine, January 2, 1920. 

Is it a legend, or a scientific deduction from statistics, 
which says that the weather for the year shall be, month by 
month, the weather of the first twelve days? At any rate, 
many old-fashioned folks still take note of each day’s sun and 
storm, and make their plans accordingly. And if this is an 
omen, January will be a fine month, followed by a generally 
pleasant February, as indicated by the weather of yesterday 
and today. 

Canned Foods—tThis line of trade is not dead, as occa- 
sional wiggles (in the way of inquiries and sales) prove that 
life is still there. However, it is so very quiet that only the 
experts can see these evidenences of animate existence at the 
moment. We are assured, and faithfully believe, that the ad- 
vancing season will bring a complete recovery, even to greater 
health and strength than before this attack of apathy. 

Maine Corn—Fancy Maine corn has been reported as 
bringing $1.60 during the past week, the negotiations com- 
ing from a buyer’s inquiry rather than from an offering from 
the packer. An offer of $1.20 for standard Maine corn has 
been refused by a packer who holds his goods at $1.25, this 
indicating the faith that canned goods, and especially Maine 


corn, will be worth the prices asked as soon as after-inventory 
buying commences. 


No. 10 Maine Apples—One reason for the inactivity of the 
Maine apple market is the fact that the factories are closed, 


goods to market. 


with a small stock in first hands, and packers are resting from 
their long, hard season of packing before taking any of their 
Many factories opened work on stringless 
beans about the middle of July, then packing corn in Septem- 
ber, and from that to apples, without a recess. A vacation is 
deserved and very much needed. Apples are still quoted at 
$5.50, and sales have been reported during the past week, but 
no activity indicated. 


Sardines—The price holds at $4.50 for quarter oils keyless 
and will no doubt remain at this figure until the middle of the 
month. Your correspondent was given a note of warning to- 
day, that the export prospect was very encouraging, and that 
if this develops the prices will advance rapidly. 

Clams—tThe situation on clams remains the same as re- 
ported last week. Packers find it increasingly difficult to in- 
duce the clam diggers to bring in enough to keep the factories 
running, and very many of the clam packers have withdrawn 
from the market. The previous quotation of $1.25 for 5-oz. 
is still given, but no orders are accepted. There are many 
inquiries, none of which can be followed up at present. 

News Items—aA. F. Goldsmith, district superintendent for 
Burnham & Morrill Co., with headquarters at South Paris, Me., 
was in Portland last week on business, 

A meeting of the joint committees of the Maine Canners’ 
Association and the Maine Sweet Corn Growers’ Association 
was held on December 30, the object of the meeting being to 
draft a uniform contract which might be used by all packers 
with their growers. 

Mr. H. C. Baxter, with his family, sailed on Tuesday from 


New York for Miami, where he has taken a house for the sea- 
son. 


P. C. Gatley, assistant treasurer of the H. L. Forhan Co., 
was busy Saturday morning receiving congratulations on the 
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Stecher Lithographic ©. 
Rochester, N'Y. 


Our Labels 
are the Highest Standard 
for Comny eial Value. 


¥ 
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NEW TOMATO 
THE LANDRETH 90 DAY SORT 


$9.00 PER POUND 
Introduced Summer of 1915 


The ‘‘Landreth” is as red as the Landreth’ Red Rock and two weeks earlier, 
ripening two days after the Earliana, but more than twice as productive, and 
ripening two weeks ahead of the Landreths’ Red Rock, Stone, Paragon or other 
similar sorts. 


The vine is small, unusuaily healthy and productive, with deep red. solid, 
smooth, meaty and most attractive fruit. The shape of the fruit is full bottom, 
that is round at bottom, free from cracks, with little cavity at the steam and 
which will be recognized as a very desirable quality. 

The Landreth Tomato is somewhat after the order of Chalk’s Jewel, but 
is earlier considerably larger fruited, far more productive, of better color, and more 
solid and does not crack. Altogether it is more desirable than Chalk’s Jewel and 
will prove a winner in any section where an Early Tomato is needed. 

We have had here on Bloomsdale Farm six Summers experience with the 
‘‘Landreth” Tomato. It is not an unfixed grade picked up at random, but closely 
observed in its growth through six Julys, six Augusts, six Septembers, all of 
which have confirmed the preceeding observations as to its merits. It, like all 
other Landreth Grown Tomatoes, can be bought only in sealed, lithographed 
card board boxes of % and % Ibs. 


This Tomato is worth the Prices asked and is not an old fruit renamed 
ASK FOR PRICES ON ANYTHING IN THE SEED LINE YOU NEED. WE GROW ALL VARIETIES OF SEED. 


D. LANDRETH SEED COMPANY 


Bloomsdale Seed Farms Foundered 1784 BRISTOL, PENNSYLVANIA 
3 


The MORRAL 


CORN HUSKER 


Either 
SINGLE or DOUBLE 


The MORRAL 
Either 
SINGLE or DOUBLE 
CUT 
PATENTED 
TESTIMONIAL TESTIMONIAL 
Morral Bros., Morral, Ohio. Eureka, IIl., Dec. 21, 1918. West Poland, Me., Nov. 27, 1918. 
Gentlemen :— Morral Brothers, Morral, Ohio. 
We have been using your husking machines ever since Gentlemen :— 

you began making them, and probably the best indication of our In reply to your inquiry of Nov. 21, with reference to 
opinion of them is the order we are just placing with you for the Morral double cut cutter purchased of you March 4, 1918, 
six of your new double machines, to replace twelve of the old please be advised that these machines were used at one of our 
single machines which you furnished us on our first order the factories during the season just past, giving’ us the best of satis- 
year you began manufacturing huskers. faction in every way. The good work they do proves them, at 

We like the double husker. It saved almost half the floor least to us, far the best cutters on the market. We recommend 
space, almost half the power, and almost half the cost of super- them especially for use in Maine, as the Morral will cut the corn 
vision and maintenance required for single machines. from our short ears and nubbins without waste. 

Your huskers do good work and they maintain a contin- Our best testimony is our order dated November 12, for 
uous operation, at a speed which gives them great capacity. four new machines for use in 1919. 

Very truly yours, Wishing you success, we are, yours truly, 
DICKINSON & CO. THE FERNALD KEENE & TRUE CO. 

RD.MS By Richard Dickinson. CLK:C C. L. Keene. 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS CO., Ltd., Hamilton, Ontario. 
Sole Agents for Canada. 
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birth of a son. Evidently the youngster inherits his father’s 
traits, as Gatley reports that the son would be shovelling snow 
by Sunday. 


Mr. F. B. Greene was very much mystified to receive a 
Christmas card, sender and author being equally anonymous. 
Mr. Green declares that it must be from some one who is inti- 


mately acouainted with his past and present life, as he cer- 
tainly does smoke, he has a fatal habit of cashing checks, and 


once he did run over a cow. He has handed in a copy of the 
verses, which we think are quite worth quoting: 


FOR CHRISTMAS—OLD MAN. 


I won’t send you cigars—you don’t need ’em; 
You smoke too darn much anyhow! 
Or a flock of Ford cars—You might speed ’em 
And maybe kill somebody’s cow; 
If I sent you a gem you might flash it 
And friend footpad would put out your light; 
If I wrote you a check—you might cash it 
And I'd sleep in jail Christmas night; 
But a good wish will always hold steady 
And here are a million or two, 
That this be the best Christmas season 
Old man, that you just ever knew. 
MAINE. 


ASSOCIATION MEETING DATES 


January 26-30, 1920—National Canners, Machinery and Sup- 
plies, National Brokers, Annual Convention and Machinery 
Exhibit, at Cleveland, Ohio. Headquarters Hotel Statler. 


inting 


CREATORS OF 


LABELS 


BALTIMORE ~NEW YORK 


GOOD 


CINCINNATI 


RESEARCH LABORATORY OF THE JOSEPH DIXON 
CRUCIBLE CO. 


The superstitious folk of the middle ages experienced a 
wonderful feeling of romance from the magic of their alchem- 
ists and wizards—a feeling based on the mystery with which 
their activities were shrouded. Yet absurd as were their 
claims, the alchemists undoubtedly were the forerunners of 
the modern scientic chemists, 

Nowadays schools, books and magazines have dispelled the 
old cloud of mystification from the work of scientists, and the 
results of research are felt alike by the farmer, the manufac- 
turer, the housewife, and others. But who can step into a 
laboratory without feeling that the little blue flames, the 
little but loudly roaring furnaces, the crucibles and tiny caul- 
drons, the wicked-looking bottles, the strange and demon-like 
odors, are very suggestive of the days of witchcraft and con- 
juring? 

There is such a place of interest and study to be found in 
the newly established research laboratory of the Joseph Dixon 
Crucible Company. It is located close to the works, but far 


enough away to avoid the noise and dust and be free from 
the vibrations of the factories which are so likely to disturb 
the accuracy of the delicate instruments. 


The building is a large twenty-room house, the old-time 
manse of a Scotch Presbyterian Church wherein no cushions 
or heat or music were permitted, so they are reasonably sure 
that Old Nick was long ago exorcised never to return, 


In this very much larger and more complete laboratory, 
they shall be far better able to analyze all their clays, graphites 
and other materials that enter into the Dixon crucibles by the 
Dixon Company. They shall also be able to make micro- 
photographs of all materials that require microscopic study. 
In other words, they shall expect to have what they have start- 
ed out to have; a complete research laboratory wherein their 
staff of chemists will be able to study and to produce results 
of great value to the Dixon Company to its world-wide clien- 
tele. 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1.200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


CALOWELL “HELICOID” SCREW CONVEYORS 
3 in. to I6 in. diameter, black or galvanized. Steel 
troughs black or galvanized 


APRON CONVEYORS with detachable or roller 
chain fitted with wood or steel slats. 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET § 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


BELT CONVEYOR MATERIAL cast iron, steel or 
wood rolls, bearings, pulleys, driving machinery. 


CHOICE ELEVATORS, boots, casings, buckets, belting. 


A A S K A CHAIN standard mallet chin 


P EA S FOR SE ED A complete line of ELEVATING, ceili and 


POWER TRANSMITTING MACHINERY. 


If you need any, Write Us 
For Samples and Prices 


KNAUF & TESCH CO. 


SEEDSMEN 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
CHILTON, WIS. NEW YORK: 50 CHURCH STREET 
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IOWA STARTS A SHORT COURSE FOR CANNERS. 


Ames, Iowa, December 29.—Something entirely new in 
short courses will be held at Iowa State College the week of 
February 17—a short course for commercial canners. During 
that week the managers, superintendents and foremen of the 
50 or more canning plants in Iowa will come to school at 
Ames for a course of instruction to be conducted co-operatively 
by the Iowa Canners’ Association, the National Canners’ As- 
sociation and the college. 

The instruction will deal with three phases of the can- 
ning industry: The power house problems, the technique of 
canning processes, and the production of raw material for the 
canneries. The instruction in power house problems will deal 
with steam generation, engines and transmission and will be 
‘given by the experts of the engineering extension department. 
The technic of canning processes will deal with the basteriology 
of canning, plant sanitation, the various operations in canning, 
temperatures, and the like. The raw material production in- 
struction will deal with seeds and cultural methods. 


Among the many learned instructors will be A. T. Erwin, 
D. C. Faber and R. E. Buchanan, of the college; Dr. F. F. Fitz- 
gerald, of the National Canners’ Research Laboratories of 
Washington; Dr. Wm. H. Harrison, of the Iowa branch of the 
National Canners’ Laboratories; Merrit Greene, of Marshall- 
town, and George Kelley, of Grinnell. 

Iowa leads in giving this short course, as well as holding 
leadership in canning of sweet corn. This will be the first 
short course of its kind. In the year just ending, Iowa packed 
more than 3,000,000 cases of corn, or more than 25 per cent 
of the total pack of sweet corn in the United States. 


130 N. WELLS STREET 156 STATE STREET 
Chicago, Ill. Boston, Mass. 


Cc. L. JONES & CO. 


BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


THE RITTLER BOX CO. 


613 to 621 S. CAROLINE STREET, BALTIMORE, MD. 


CASES FOR CANNERS 
MADE-UP OR IN SHOOKS 


ATTORNEY’S SALE 
of a Valuable 


LOT OF LAND AND CANNERY PROPERTY 
IN ELKTON, MD. 


As Attorney for the owners, the undersigned will offer at public sale, 

at the Court House door, in Elkton, Cecil County, Md., on 
TUESDAY, JANUARY 6, 1920 
AT 11:00 O’CLOCK A. M. 

all those valuable lots, fronting 97 feet on West High Street, in Elkton, with 
an average depth of 300 feet. The improvements consist of a large 

Warehouse, Process Room, Peeling Room, Stock Room, Boi'’er House, 
all under one roof; Office Building with Fairbanks Scales, capacity 4 tons. 

MACHINERY :—Consisting of 2 upright, 40-horse power Boilers, one 20- 
horse power Engine, 1 18-horse power Engine, (both steam): 70 feet Endless 
Chain Cooker, 2 exhaust boxes, 2 Packing Tables, Sanitary Scalder, Peeling 
Tables, Shafting. Pulley, and Belts sufficient to run an up-to-date Cannery, 
capacity 1000 cases a day. 

The property is splendidly located with available Railroad Siding. 

TERMS OF SALE—$500 in cash on the day of sale: balance in easy terms 
to suit purchaser. Full terms announced on day of sale. 

Contemplating purchasers may inspect property on application to the 
undersigned. 
ROBERT C. THACKERY, for Owner D. H. GARRETT, Auct. 
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CANNING GROWS IN PENNSYLVANIA. 

Writing us recently, one of our subscribers says: 

“I started in business on a small scale of 900 cans of toma- 
toes, three years ago, with no knowledge of the business, and 
on which I lost money (if I had counted my time), as the 
people of this community thought no one could put up aritcles 
like southern canners, because this was the first attempt known 
in this section of the country. 

I have now established a business whereby I can sell my 
superior articles, such as tomatoes, beans and apples, at a 
premium to the high class trade at 15 to 75 cents per dozen 
cans more than other brands on the market today. I have 
had a very successful year of 1919, having packed about 7,000 
cans of the above articles which are all put up by hand and 
done as neatly and clean as could be possible to do it, and 
are now being delivered in my immediate vicinity, where I 
could not sell 900 cans three years ago. 

This class of three articles will be increased from year to 
year, until I can get this section put on a new basis of raising 
articles which can be purchased by me and canned for my in- 
creasing orders. 

I have now proposed to add at least two products by next 
season, and as before stated, we aim at flavor and attractive- 
ness of all articles canned.” 


There is pretty good evidence of increasing consumption 
of canned foods—and further that quality packing will always 
result in a steady growth of business. 


Livingston’s Stone Tomato 


There has not been asuperior sort introduced in the thirty years 
that Livingston’s Stone has been on the market. The large, bright 
red fruitis alwayssmooth, with thick flesh, small seed cells, never 
hollow, and has few seeds. Skin strong,stands shipping or hauling 
very well. Produces largest tonnage per acre. Bears until frost. 


We Originated The Livingston’s Stone 


We grow every pound we sell. 


Have sold largest canners for 
ears. 


Order direct from us, or insist on your dealer supplying 
n our bags, under U.S. registered trade-mark seal. Neversoldin 
bulk to dealer or grower. 

Beware of “‘by-product’’ seed, saved at canneries. 

Can also supply Bonny Best, Chalks Early Jewel, Etc. 


Ask for Prices and Catalog 


LIVINGSTON SEED CO. 


Famous for Tomatoes Columbus, Ohio 


— 


THE CANNING TRADE. 


IT PULPS 


T ower Mold Count 


FRUITS 
POMACE 


The 20th CENTURY CENTRIFUGAL 
PULPER does NOT grind up the green, 
mold carrying tops of tomatoes. They 
pass thru to the waste gate. 


Hence a redder pulp, with lower mold 
count from the same stock. 


BIGGER AND BETTER FOR ANY 
PULP OR FINISHING WORK 


saws) THE 20th CENTURY MACHINERY CO. 


CATSUP 


PUREE MILWAUKEE, U. S. A. 


BEAN SAUCE 


FRUIT BUTTERS ASK NOW 
PUMPKINS 


ATLANTIC GANS 


ATLANTIC CAN 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 
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SPECIAL TRAIN TO CLEVELAND 


Get Aboard If You Want te Go With the Jolly Bunch—Here — 


Is the Official Announcement. 


December 30, 1919. 
Gentlemen: 


The Canned Good Exchange has appointed us a commit- 
tee to arrange for either a special train or extra equipment 
attached to a regular train to convey you to the coming Na- 
tional Canners’ Convention at Cleveland, Ohio, January 26th 
to 30th, inclusive, and it is up to the Exchange members and 
their friends to say how we shall go. 

We can get a special train with all accommodations upon 
our having 125 fares, and the committee thinks this is the 
better way to go, as we would have a daylight trip and every- 
thing would be as we desire it. 

If we are compelled to have extra equipment attached to 
a regular train, we would leave Baltimore at 7:20 P. M., and, 
of course, would thereby have a night trip. 

By having a special train, we could save about $9.00 on 
each fare, so, all in all, we think you will agree with us, this 


is the better way to go. But we must have co-operation in 
order to do this, and we must have 125 fares. 


With 125 we can leave Saturday or Sunday morning, 
making it a daylight trip. State which day you prefer. 

Now, therefore, will you AT ONCE, as time is short, advise 
how many of your firm will attend, and enclose check to cover 
your reservation? Make check payable to the chairman, and 


for the full amount, and if we can secure a special the differ- 
ence will be refunded to you. 


DO THIS AT ONCE. 
No reservation can be made without check in hand. 
Sincerely yours, 


S. Carle Cooling, Boyle Can Co., 
Chairman. 


SS 


SS 
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Robert Rouse, Continental Can Co. 
Frank Peppler, American Can Co. 
Herbert Randall, S. O. Randall’s Son. 
Robert Sindall, A. K. Robins & Co. 


Drawing Room for three......... 9.72 


SOUTHERN WHOLESALE GROCERS TO MEET IN 
ST. LOUIS. 


To Manufacturers, Their Agents and Representatives: 
The Board of Directors of this organization has directed 
that our Annual Convention for 1920 be held in the city of St. 


Louis, and Hotel Statler has been designated as Headquarters 
Hotel. 


The dates are May 11, 12, 13 and 14. 

We have every reason to believe that the 1920 Convention 
will be the greatest in the history of this organization, and as 
has always been our custom, we cordially invite all manufacturers, 


their agents and representatives to meet with us on this o¢casion 


and take part in our deliberations. a 

St. Louis is ideally located for the holding the Convention, 
and judging by the rapidly increasing attendance upon each suc- 
cessive Convention, we know the attendance upon this one will 
be the largest in our history. Therefore, it is important that 
hotel reservations be made promptly, and for that purposeja list 
showing the locations and rates of the hotels of St. Louis is en- 
closed herewith These rates are guaranteed by the hotels to apply 
for the occasion of our Convention. Reservations should be made 
direct with the hotels. 

Very sincerely yours, 

BE. L. ADAMS, Secretary. 
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THE CORN LINE THAT INSURES SATISFACTION, 
. ECONOMICAL COSTS AND HIGH QUALITY 


~Cuykendall Mixer and Coker 


Sprague Model 5 Cutter 


Cuts More Corn to the Ton Than Any Other Cutter 


CI 
Ic coc 


“Sprague M. & §. Cooker Filler Economy Mixer and Cooker Feeder 


With Ball Beating Friction Clutch 
These Machines Meet Every Requirement of Food Inspectors 


MANUFACTURED, SOLD AND GUARANTEED BY 


SPRAGUE CANNING MACHINERY COMPANY 


Eastern Agency: 222 North Wabash Avenue, Chicago Special Agents: 
Sheppard Supply & Equipment Co, mS Premier Machinery Co., San Francisco 
48 So. Charles St., Baltimore 2 


pins Sprague Model 7 Silker 
: 
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“WERE DO WE GO FROM HERE?” 


Address of George W. Cobb, Assistant General Manager of 
Sales, American Can Company—New York Canners’ 
Association Meeting, Rochester, N. Y., 

December 10, 1919. 


The title of my address sounds like a song. I am not 
going to’ sing; if I were to sing anywhere it would be in 
Rochester at a meeting of the New York Canners’ Association 
and my song would start with the words, ‘‘Hail, Hail, the 
Gang’s All Here.” Some years ago when I was in college, I 
returned home and met upon the street a young lady whom 
I had formerly known in high school. Much to my surprise 
she was wheeling a baby carriage. In order to introduce the 
subject I asked her if she were married—she said she was; I 
said that’s good. I then asked if the little one in the carriage 
was named “Albert the second.’’ ‘‘No, she replied, we had at 
first decided on Albert, but had to change it to Albertina.” 1 
might say that I chose the name of my address before the 
child was born—by the time I have finished you may say that 
it has not been born yet, 


It is always well before we start to go anywhere to look 
back along the road we have been over. The armistice stopped 
not only the war, but also the wheels of business. Everyone 
“stopped, looked and listened’”’ to see whether it was going 
to be the limited or the unlimited. No one knew what train 
1919 would bring in. The armistice had come at the most 
fortunate time for the canning business. One of the first 
things to happen was that the Food Administration went home. 
Again the canner was to run his own business. This period 
of uncertainty lasted until about the first of May, when it was 
realized that the world was going on and the canning industry 
was going with it. There was a radical change in the entire 
situation—bears became bulls; activity continued until the 


early fall, when President Wilson issued his message on the 


- high cost of living, in which canned food prices were criticized 


——bulls became bears. Overnight the canning industry had re- 
ceived a jolt. However, in that address it was noteworthy 
that canned corn and canned tomatoes were specifically men- 
tioned by the President of the United States. Canned foods 
received at that time the highest official recognition they had 
ever had. The next jolt occurred when it was announced that 
the Government would undertake the sale of its stock of Army 
and Navy canned foods; the effects of that jolt are still with 
us, but I like to feel that although that has been a great hard- 
ship for the time being, it is going to have a most helpful affect 


in the long run. Undoubtedly canned foods have received a 
great deal of free publicity. There has not been a dailv 
newspaper in this land which has not talked about canned 
foods on its front page and on its editorial page. Whatever 
we can say. we must admit that canned foods have received a 
prominence hertofore unattained. I feel that the outcome of 
that will be that many people have learned to like canned 
foods because they have learned to. know them. Maay have 
learned to buy canned foods not by the can but by the case. 
You know we smoke more cigars when we have a box. The 
effect to my mind must be everlasting and this will have to 
be charged up to advertising; it costs to advertise, just as it 
pays to advertise. 


The pack of peas was light, considerably less than last 
year; likewise ,the pack of tomatoes. The pack of corn was 
larger than last year. The pack of fruits, although not as 
large in New York State, has been by all odds the largest in 
the history of the industry. Notwithstanding the record pack 
of fruits, I believe all will go into consumption before another 
season. We have had an unprecedented export trade, which 
only recently has been curtailed on account of the high rates 
of exchange. The shortage of sugar which we have all heard 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
CAN COMPANY 


To Insure 
Deliveries 
to Customers 


FOUR 
SEPARATE 
FACTORIES 


WEIRTON. WEST 
FACTORIES 


Combined 
Capacity 
Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


ADDRESS 


PHELPS 


Foot of Lawrence Street, Baltimore, Md. 


CAN COMPANY 


Weirton, Hancock Co., West Va. 
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THE PRESSING SEED CO. 
NORWALK « OHIO 


Growers Exclusively of 
SWEET CORN SEED 


WE GIVE SPECIAL ATTENTION TO THE 
GROWING OF CANNERS’ VARIETIES 


LET US QUOTE YOU ON OUR 1919 CROP 


Pulp Machines and Pulp Finishing Machines 


—— FO R——_ 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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about, is going to affect canned fruits advantageously; people 
are going to buy canned fruits because they are going to get 
sugar at the same time. We are all glad, I am sure, to know 
that the Government’s control of sugar, at least according to 
the latest information, is going to be removed after this year. 
It will be a fine thing indeed for sugar men hereafter to handle 
sugar; I have the old-fashioned idea ‘‘every man to his own 
trade” and the sugar industry, like all other industries, can be 
best handled by those who understand them. The ancient and 
formerly honorable law of supply and demand will again be- 
come operative; it is quite as impossible to cheat that law as 
it is to cheat that other law ‘‘as ye sow, so shall ye reap.” 
Both laws were invented during the regime of Adam and 
Eve; both are fundamental and not subject to amendment or 
improvement—both have endured because they are natural, 
not artificial. 


At this time the canned foods market is dead. There is 
nothing unusual or strange about that fact. This past year 
has been like every other year in that it has been different 
from every other year. There is a closed season for the sale 
as well as for the packing of canned foods. There is one 
thing we must not overlook, and that is, the fact that although 
the wholesale market for canned foods is inactive, canned foods 
are being eaten; after all, is not that the answer? 


The canning industry starts a new era with the advertis- 
ing campaign of the National Canners’ Association. We will 
soon feel the effects of this educational movement—it cannot 
help but have a marvelous effect on the growth of the industry. 
The public is to know the true story of canned foods; never 
before has it been told to them by its friends. The advertising 
of canned foods, once started, will never stop. In speaking 
of advertising, I am reminded of something I saw not long 
ago: “‘There’s Jonah—whoever heard of him until the whale 
brought up the subject.’ I feel another helpful factor in con- 


nection with canned foods (I am not expressing my personal 
feelings either), is the effect of national prohibition. I recent- 
ly saw this referred to as the ‘‘Sweet Dry and Dry.” Unques- 
tionably canned foods are going to be more extensively eaten 
by the people of this country because they are going to have 
more money to spend for food, since they will not need to 
spend so much for drink. -(I‘am dry this-minute myself—I 
am sure you have noticed it!) 

“Where do we go from here?”’ My answer is, I do not know. 
However, I realize that the industry faces not only the uncer- 
tainties of the past, such as acreage, labor, crop hazard and 
other things which are related to the weather, all of which are 
inherent, but it faces also the uncertainty of the supply of all 
kinds of materials used in the manufacture of canned foods. 
Today we know something of the coal shortage, although we 
in the East have only an idea, it is so much more serious in 
the West. There is today as an outgrowth of the steel and 
coal strikes a serious shortage of steel, which means a serious 
shortage of tin plate. This is the time of the’ year when the 
use of tin plate is at low ebb, and yet there has never been in 
my opinion a more acute shortage of tin plate than there is 


today. How long this is going to last, no one can say, but 
even though the tin plate mills resume shortly, as we all hope, 
it is going to take time for manufacturing conditions to be- 
come normal. At the present moment, probably less than one 
half of the mills of this country are turning out tin plate. 
This statement is made not to alarm you, but inform jou. The 
demand for lumber far exceeds the supply, and the question 
of box-shooks and cases for next year is wortay of serious con- 
sideration. The print paper shortage does not augur well for 
easy supply of labels. The sugar shortage and how it may 
affect your business netx year Mr. Lowry has already ex- 
plained. The railroad situation, to say the least, is very un- 
certain. Every day it becomes more difficult to obtain cars, 


EXCELLENT RESULTS 


Peerless Husker Company, 
Buffalo, N. Y. 
Gentlemen : 


Answering your letter of October 16th asking us to advise you what satisfaction we 
received from the two Syrupers we bought from you this year. 
Replying to same, would say that we are very well pleased with the Syrupers, and 
consider that they have given us excellent results all through the season. 
Yours very truly, 
THE GRIMSBY 


Grimsby, Ontario, October 16, 1919 


FRUIT GROWERS LTD. 
(Signed) H. M. Metcalf 


PEERLESS HUSKER COMPANY 


MANUFACTURERS 


—> THROUGHOUT THE SEASON <— 


519 Cornwall Avenue 
PEERLESS 


Husker, Washer, Rehusker, Exhauster, Syruper, 
Bean Snipper, Mixer-Silker. 


BUFFALO, N. Y. 
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Jars, bottles, tumblers, cans—washed and _ster- 
ilized. First’ thoroughly rinsed inside and outside 
with warm water, then sprayed with hot water or 
steam. 


The Karl Kiefer 


Automatic Rinser 


has a capacity of 40 to 100 containers a minute. 


Hand-washing is too slow, help too expensive to 
be without a Rinser. 


Furnished with or without steam sterilizing attach- 


ment. Shipped complete, ready to install. 


THE KARL KIEFER MACHINE CO. 


VERTICAL AIR COMPRESSOR 
TANK WATER COOLED 


This AIR COMPRESSOR and TANK combined is especially used 
for testing soldered and Sanitary tin cans, either round, square or oval. 
The compressor cylinder and head are water cooled and are well 
manufactured, and are tested to 350 pounds per square inch. 
The equipment is made in four sizes as follows: 


SIZE OF CUBIC-FEET REV. PULLEY 
CYLINDER PER-MIN. PER-MIN. DIAMETER 
3x3 3-8 300-600 12x3 
4x4 7-15 250-500 16x4 
5x5 11-28 200-400 20x5 
6 x6 20-30 200-300 24x6 


STEVENSON & CO., Inc. 


601-607 S. Caroline Street 
BALTIMORE, MD. 


Glass Brought to High Temperature Without Cracking gq 
i 
CINCINNATI, OHIO 
A 
i 
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especially cars that do not leak, and each day the shipment of 
your goods to and from your factories is becoming more ditfi- 
cult; contrary to expectations, Governm2ut management of 
railroads will probably be continued—in any event, freight 
rates must be increased. Manufacturers of canning machinery 
and equipment are disturbed as to their ability to fill orders 
already booked. In short, the level of demand for all materials 
is rising as the level of supply is falling. Courageous indeed 


will be the canner who names his prices for future canned 
foods before the race starts. (Courageous is a polite word). 


The problem of this country it seems to me is “are we to 
have during 1920 production or reduction?’ The popular ery 
of “‘profiteer’’ and ‘‘hoarder’’ makes manufacturers timid; pro- 
duction is curtailed and the cost of living made higher, not 
lower. Employes today are paid for their time, not for their 
work. Is it going to be the red flag or tae Red, White and 
Blue flag? We are still going to have use jin this country 


for the red flag, not for anarchy and ruin, but for the «ld-time 
danger signal—and a few auctions. 


During the war our slogan was “Save, Serve and Sacri- 
fice;’’ has this been changed to “Spend, Strike and Soak’em?”’ 
Formerly when a man needed more money to keep up his 
household expenses he worked harder and longer hours—now 
he works easier and shorter hours. The old song “Work for 
the night is coming’’ has been changed to ‘Strike while the 
iron is hot.” Still I am optimistic. I believe in America and 
Americans, and I believe that America is going to be run by 
Americans. I believe we are going to solve these problems 
not by “watchfully waiting,’ but by watchfully working. Work 
and production is the answer. The situation is serious, but 
not hopeless. We are going to win just as we always have 
won. If America can’t win, it can’t be won. The sooner we 
send back home to Russia those who like the Russian climate 


the better we will be in America. America for Americans, in- 
cluding foreigners if they will Americanize. 


K-BELT 


Cannery Conveying Equipment 
‘THE above illustration shows our 6 inch pitch Riv- 
eted Steel Link-Belt with G-19 attachment for green 


corn conveyors in husking sheds. This is but one of a wide variety 
of cannery conveyors which we manufacture. Tell us your con- 
veying problems. We'll show you how to solve 
them with standard equipment. Ask for Cannery 
Book No. 365. 


LiINK-BELT COMPANY 


PHILADELPHIA CHICAGO INDIANAPOLIS 


I cannot be serious very long. I heard a story the other 
day about two friends who met: One said, ‘why are you so 
serious, so blue, so downhearted, you look like a serious acci- 
dent looking for a place to happen.”’ 

I really don’t know how I am going to introduce this next 
one. I read the other day of a little girl, in a school exami- 
nation, who said “the difference between results and conse- 
quences is that results are what you expect and consequences 
are what you get.’”’ Which will it be for the canners in 1920? 
I would sum it all up by saying that the present status and the 
future outlook of the canning business, taken by itself, has 
never been more healthy; the question is, how will it be affect- 
ed by national and world-wide conditions, political, financial 
and economic? 

“Where do we go from here’”’ is best answered by another 
definition given in another examination, which answer had to 
do with ‘‘what is an abstract noun?” “It is one which is 
there, but you can’t see it.” 


WURM BROTHERS COMPANY, INC., BRANCHING OUT. 


ANNOUNCEMENT: 


Owing to the rapid development of our business, it be- 
came necessary for us to divide up our lines, thus insuring to 
both our customers and principals the maximum of service. 

We have now associated with us, as managers of their 
respective departments: Messrs. Frank T. Oldenburg and Wil- 
liam H. Dinkle, both thoroughly experienced in their lines. 

Our present organization is as follows: 


Canned Food Department—(Embracing all staples) Frank 
T. Oldednburg. 

Preserve and Condiment Department—Including olives, 
pickles, cider, vinegar, catsup, preserves, jellies, jams, honey, 


Chapman Process Kettles 


FOR 
VERTICAL 
HORIZONTAL 
AGITATING 
AUTOMATIC 
OR 
ANY KIND 
OF 
PROCESS 
KETTLES 


SCHAEFER MFG. CO. 
Manufacturing Machinists BERLIN, WIS., U. S. A. 
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THE BALTIMORE BoxX AND SHOOK COMPANY 


——MANUFACTURER—— 


CANNED GOODS CASES 


901 SOUTH CAROLINE ST., BALTIMORE, MD. 


H. D. DREYER & CoO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 


BALTIMORE, MD. 


CANTON BOX COMPANY JOS. M. ZOLLER & CO., INC. 
2501 to 2515 Boston St. Baltimore, Md. CANNED FOODS, CANS, BROKERS 
PA Cc K | N G B re) X E S SUPPLIES 


205-206-207 Phoenix Bidg. 
Made up or in Shooks. Cargo or Carload. ST. PAUL 1140 & 4484 _ BALTIMORE, MD. . 


Run a “RANGER” Apple Parer 


GOODELL COMPANY 


91 MAIN STREET = = ANTRIM, N. H., U. Ss. A. 


LITHOGRAPH 


H.GAMSE & BRO. 


e 


4 


MR. C. E. WURM 


etc. Foreign and domestic fancy groceries. 
Dinkle. 

Dried Fruit Department—Al1l Domestic and Foreign Dried 
Fruit and Nuts. William W. Wurm. 

We realize that this expansion was made possible solely 
through the co-operation so liberally accorded us by our job- 
bing friends and principals. It is our hope and aim to serve 
both even better in the future. 

Yours very truly, 
WURM BROTHERS COMPANY 
Charles E. Wurm, 


William H. 
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CHANGES IN RETAIL PRICES OF FOOD IN 50 OFTIBS. : 


According to reports received by the Bureau of Labor 
Statistics of the United States Department of Labor from retail 
dealers in 50 cities, the average family expenditure for food 
increased in all but two of these cities. In New Orleans and 
Louisville, the decrease was less than five-tenths of 1 per 
cent. In Newark, Peoria and Washington the increase was 
less than five-tenths of 1 per cent. { 

Baltimore, Buffalo, Cleveland, “Columbus, 
Omaha, Philadelphia, Portland, Ore.; Seattle, and ‘Springfield 
increased 1 per cent each. Boston, Bridgeport, Chicago, Den- 
ver, Detroit, Fall River, Jacksonville, Kansas:City,.Manchester, 
Minneapolis, New Haven, Norfolk,. Pittsburgh, Providence, 
Richmond, St. Louis, St. Paul, Salt Lake City and Scranton in- 
creased 2 per cent each, Rochester, San Francisco, Los Angeles, 
Atlanta, Charleston, Little Rock, Cincinnati, Indianapolis and 
Butte increased 3 per cent each. Birmingham, Portland, Me.; 
Houston, Memphis and New York increased 4 per cent each. 
Dallas increased 5 per cent and Mobile 7 per cent. 

- During the year period, from November, 1918, to Novem- 

ber, 1919, Minneapolis showed the greatest increase, or 11 per 
cent. The three cities decreased as compared with a year ago; 
as follows: Baltimore, 2 per cent; Newark, 1 per cent, and 
New Haven, less than five-tenths of 1 per cent. 
: As compared with the average expenditure for the -year 
19138, all cities increased from 50 per cent in Los Angeles, to 
104 per cent in Birmingham. Five cities,. other than Birming- 
ham, increased 100 per cent or over, as follows: Washington, 
100 per cent; Richmond, Detroit and Charleston, 101 per cent, 
each; and Memphis, 102 per cent. Boston increased 89 per 
cent; Philadelphia, 92 per cént; New York, '95 per cent; Balti« 
more and St. Louis, 90 per cent, each; Chicago, 94 per cent; 
New Orleans, 90 per cent, and San Francisco, 77 per cent. 

All comparisons are based on the average retail price and 
on the average family consumption of the following articles; 
Sirloin steak, round steak, rib roast, chuck roast, plate beef: 
pork chops, bacon, ham, lard, hens, flour, cornmeal, eggs, but: 
ter, milk, bread potatoes, sugar cheese, rice, coffee and tea. 


“Ams” No. 


107-B DISC DRYER 


For Drying Sanitary Ends 
CAPACITY 240 ENDS PER MINUTE > 


107-B Disc Dryer 


Can be heated with Exhaust Steam. No Pressure 
Required. Can also be heated with Gas. Perfect _ 
ventilation insures quick drying and carries off the 
Fumes. 

Has 20 Dises, each 21 in. diameter. 

No change of adjustment for different sizes. 


Will handle any size up to and including No. 10. 
For larger sizes use our No. 107-A. 


The Max Ams Machine Co. 
New York City, N. Y. 
Chicago Office: 39 S. La Salle St., Chicago, Ill. 


Premier Machinery Co., San Francisco, Cal. 
W. E. Hughes & Co., London, E. C., England. 


84 
EY, 
((anitany\(/ 
5) 
hems 
{3 4 107.8 
44 


THE CANNING TRADE. 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By w. G. HIER 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili'sauce, tomato 
soup and trimming pulp. 

New Processes Bottling the same with- 
Complete formulas out after sterilization. 
ANEW, simple, accurate, How to pack trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 

of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH ‘The Canning T 


PROGRESSIVE CANNERS 


RECEIVE 


MORE ACTUAL INSURANCE 
STRONGER PROTECTION and 
BETTER SERVICE 


For Less Cost 
by insuring against fire through 
CANNERS EXCHANGE SUBSCRIBERS | 
at WARNER INTER-INSURANCE BUREAU 


The average saving on their usual premiums 
has figured over $6.00 per thousand of 
insurance carried. 

Every Cannery in America having good 
financial standing should avail itself of this 
opportunity to reduce overhead expenses and 
obtain this unsurpassed protection against 
fire loss. 


. LANSING B. WARNER INCORPORATED 
104 S. Michigan Avenue, Chicago 
Officially endorseu by the National Canners’ Association 


Pulp 
and Better Quality 


—— test of a cooking coil comes with the report on a day’s 
production and the grading of the product. Most any 
coil will produce your product if given enough attention and 
an indefinite allowance of cooking time. But quick cooking 
and high grade product were never secured simultaneously 
until Langsenkamp 


KOOK-MORE-COILS 


were perfected. There was always that sticking and scorching- 
always that interminable scrubbing and cleaning of corners 
and crevices, nipples and elbows-always, thru wasted cleaning 
time and slower cooking capacity, the small daily output 
and in‘many instances, a low grade of pulp. 

Kook-More Koils eliminate all this lost motion and 
wasted effort in cooking. They conserve time and labor 
and increase production. They have practically doubled 
the cooking capacity of dozens of canning plants without the 
addition of a single tank. 

The successful performance of KOOK-MORE-KOILS 
are a result of a successful effort to combine simplicity and 
efficiency in cooking equipment. 

You should learn how Kook-More-Koils will help your 
plant make more money next season. Write us today for 
facts. 


Other LANSENKAMP Products:—Copper Steam Jac- 
keted Kettles, Standard Continuous Agitating Cookers, 
Rotary Washers, Tomato Crushers, Sanitary Desectiable 
Pumps, Sorting Tables, Syrupers, Feed Water Heaters, 
Steam Traps, Gasoline Fire Pots, Brass Handy Gate Valves 


information on your needs. 


F. H. LANSENKAMP 
INDIANAPOLIS, INDIANA 


Western Representative 


San Jose, Cal. 
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and Enameled Lined Pipe. A request will secure complete — 
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THE ADVERTISING CAMPAIGN AND THE BROKER 


he following letter, from President Gerber to President - 


Daily, will be read by all brokers, especially, with much in- 
terest: 


November 21, 1919. 
Mr. H. A. N. Daily, President, 


National Canned Foods and Dried Fruit Brokers’ Asso- 
ciation, 
Philadelphia, Pa. 


Dear Mr, Daily: ; 

Referring to our previous correspondence relative to the 
Educational plans of the National Canners’ Association and 
now that in fulfillment of these plans, the preliminary or intro- 
ductory educational advertising is to commence November 23, 
it is thought official individual advice and information is due 
each canned foods broker to the end that each may make most 
intelligent observation of developments and extend consistent 
support and encouragement. 

Therefore, it will be appreciated if you will, through your 
regular channels, transmit to all canned foods brokers the 
following brief synopsis of the National Canners’ Association’s 
purpose and plans. 

Purpose—Through education to dispel the traditional mis- 
apprehensions and prejudices which our careful investigations 
have disclosed and which operate to deter a considerable 
portion of the public from the use of any canned foods, and 
a larger proportion from the full use of canned foods justified 
by their general.wholesomeness, diatetic and economic worth. 

Plan—(a) The proposed education to be through the 
medium of constructive advertising of demonstrable facts in 
the newspapers and magazines and by the use of all other 
avenues of public information. 

(b) The one predominant and basic requirement of the 
consumers being wholesomeness and cleanliness of food, the 


inspection service is inaugurated to insure these basic con- 
ditions and eligible products of subscribing canners will in 
1920 be entitled to certification as to wholesomeness and sani- 
tation, which will (though not so stated upon the certificate) 
also insure that the raw product in certified goods is (though 
otherwise wholesome) also suitable for canning. 

Advertising—This naturally divides itself into two phases 
or stages: 

First—Preliminary or introductory: properly introducing 
the industry to the public with the historical data as to origin 
and progress, and using the accumulated scientific material 
which our Association has been gathering during its twelve 
years of existence. 


Second—Advertising the meaning of the certificate, what 
it stands for, etc. Date of release of this advertising will be 
determined somewhat by later conditions, but in any event 
could not fairly be done until a general line of certificated 
products could be gotten on to retailers’ shelves. 


The above summarizes the proposition, and in it will be 
found answer to any questions of principle, but not as to 
details, many of which must be yet worked out, and some of 
whch must of necessity be worked out in the light of develop- 
ments as they successively occur. 

However, anticipating the questions that naturally present 
themselves to buyers in respect to labels, feel it only fair to 
say that some measure of inconvenience must be contemplated 
by the jobber, but no more than will accrue to the canners, 
and careful study of the label problem, and of the form and 
method of application of the certificate is being made, having 
in mind all related factors, i. e., mechanical, economic, psycho- 
logical, etc. Constructive suggestions through your Confer- 
ence Commitee will be appreciated. 

There are two important matters which it seems desirable 
to emphasize by the negative form of statement. 


INVINCIBLE 


Green Corn Husker 
Green Pea Cleaner 
Blast Pea Cleaner 

String Bean Grader 


HI BIT 


INVINCIBLE GRAIN CLEANER COMPANY 


SILVER CREEK, N. Y. 


Visit the 


INVINCIBLE 


CLEVELAND 
JANUARY 26--30 
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PATENTED 
READ THIS STATEMENT FROM A USER 


This is No. 18 of a series that appeared this year in this paper 


‘‘We used eight Hamachek Ideal Viners during the past season 
of 1919 and they proved to be all that was claimed for them. 
We feel that we can recommend the Ideal Viner for being the 
most satisfactory and economical machine of the kind we have 
ever used.”’ 

From KEENE CANNING COMPANY, 
Nov. 19, 1919 Freeport, Illinois. 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of 


IDEAL VINERS, VINER FEEDERS AND CHAIN ADJUSTERS 


Established 1880 
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First—This plan does not discrimjaate against or ‘in any 
way jeopardize buyers’ labels. 


Second—tThis plan does not propose determination or — 


certification of grades. 

In. conclusion permit me to say that any appearance of 
brusqueness in the foregoing, if occurring, is the result only 
of an effort for the necessary conciseness, and the whole plan 
is predicated upon the presumption of the hearty co-operation 


of all factors, i. e., the broker, jobber and retailer, and with. 


due recognition of the rights and functions of each interest, 
and presuming, of course, that each interest will heartily 
co-operate and be prepared to share in the increased trade 
which will be the inevitable result of this distinctive better- 
ment of service. 
With kindest personal regards, I remain, 
Sincerely yours, 
FRANK GERBER, 
President. 


WOLFROM NOW WITH STEUBEN PRODUCTS CO. 


“John L. Wolfrom, who has been superintendent of the 
Irving, N. Y., plant of the Fort Stanwix Canning Co., for the 
past eight years has accepted a position as production mana- 
ger for the Steuben Products Co., Inc., of Buffalo, N. Y., and 
assumes his new duties on January Ist.” It is the intention 
to thoroughly reorganize the production department of this 
corporation until it is second to none in the country. 

Previous to engaging with the Fort Stanwix Canning Co. 
in 1912, he was connected with the United States Canning Co. 
as superintendent and during the period the receivers operated 
the business was general superintendent of their twelve plants. 
Mr. Wolfrom will be located in the general offices of the com- 
pany, Chamber of Commerce Building, Buffalo, N. Y., where 
he will be glad to see all his old friends and make new ones. 


“LONG SERVICE” 


Vs 


“PRICE PER GALLON” 


When you buy paint do you buy 
on the ‘‘price per gallon’’ basis or 
the number of years of service the - 
: paint will give you? 

The long service paint will cost less in the end because 
it will save the labor-cost of frequent repainting. 


DIXON’S 
SILICA-GRAPHITE 


PAINT 


because of its pigment flake silica-graphite and the veliicle 
pure boiled linseed oil will give many years service under 
the most trying conditions. 

It successfully withstands attack by acids, gases, damp- 
ness and other deteriorating agents. 

For over Fifty years this paint has been made in First 
Quality only and has to its credit some remarkable records 
of long service in leading industrial lines. 

Booklet No. 131-B will be of more than passing interest 
to you. It will show how your paint dollars can be made 
to last longer. Write for it today. 


Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 
ESTABLISHED 1827 


EVERY JOBBER 


should provide his salesmen with a copy of 
“How To Buy and Sell Canned Foods” 
By J. A. Lee. 
It tells the qualities, styles, brands, meth- 
ods of packing, variations in canned foods, 
and will enable them to talk intelligently 
on this important subject. 
Price $2.15 with the order. 


Published by 
THE CANNING TRADE 
Baltimore. 


“The jobbers’ text book on Canned Foods” 


(DIXONS) 


As sure as you’re a foot high, Embry 
Box Service can meet your requirements 
every day in the year and every hour in 
the day. 


Like the good old faithful servant 
in the days of yore who came early and 
stayed late, we’re always on the job. 


You can depend on Embry—4—One 
Boxes to get there satisfactorily and on 
time. 


Specialists in wooden boxes for over 
62 years right plumb in the heart of the 
canning district. 


Very next time you need boxes, 
write, telephone or wire— 


Embry Wirebound Box Company 
Branch of Embry Box Co. 
Incorporated 


828-C South 20th Street Louisville, Ky. 


The Book You Need! 


Thoroughly. Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


“IT do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 
go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 
Learn How To Pack New Goods 
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EDITORIAL JOTTINGS 


Well, here we are in the New Year. 
of it. 


Let’s make the most 


“Blessed is he who expecteth nothing; for he shall not be 
disappointed.’’ Rather drastic, possibly, but containing a grain 
of good, sound common sense, to the effect that it is not well 
to build our hopes too high, for then disappointment is sure to 
follow. Just because we have turned out of December, 1919, 
into January, 1920, is no reason to expect a complete ahd sud- 
den change from the old, deadly dull market conditions, for 
instance, to feverish activity and leaping prices. We believe, 
beyond a doubt, that 1920 will prove one of the best year’s this 
industry has ever seen; but it will take time to develop the 
improvement, and a good: deal of personal effort to bring about 
this result. 


Every canner has his part to play if this year is to be 
made the ‘“‘best ever.”” And as the year progresses they will 
all find that this means an active part, and not the passive 
part they have always played in the past. Every canner owes 


it to this industry to produce quality goods, under fine sani- 
tary conditions—and this year to produce all that his capacity 
will permit; but that is not his whole duty. Quality goods 
sell themselves, it is true, but usually very slowly. In these 


modern times of aggressive busines it becomes the duty of the 


_canners to help sell the goods; to help widen the market and 


increase the consumption of canned foods. In other words, 
the canners must become merchants as well as manufacturers. 

President Arjay Davies, of the National Wholesale Grocers 
Association, in speaking to the Tri-State Packers’ Association, 
said that the canners must become better acquainted with the 
wholesalers and jobbers, and he meant just what he said above 
—that the canners must put more personal effort behind the 
distribution of their goods, rather than leave it all to a third 
party. Every other manufacturer in the country is in close 
touch with his buyers, and the day when the canning industry 
can boast this we will witness entirely different market condi- 
tions to those which now prevail. These other manufacturers 
have their salesmen and brokers as representatives, but the 
principles keep in close contact with each other, and this re- 
duces friction or misunderstanding and makes for better busi- 
ness. Brokers, canners and jobbers would all benefit if Presi- 


dent Davies’ admonittion were carried out. Here is one of the 
big problems of the year, and worth “tackling.”’ 


One way that every canner can help the good cause along 
is to get behind the big Canned Foods Advertising Campaign 
now on. Can any canner present a valid reason for not help- 
ing his own industry? The whole country is aroused over 
this big campaign; everyone is interested in it—except most 
of the canners! The thing has been made possible through 
the vision and foresight of some of the larger canners, the ma- 
chinery and supply men and the brokers, but the rank and 
file of the canners are not behind it, and that is a disgrace. 
It is the rank and file of the canners who will profit most from 
this effort to increase the consumption of canned foods. These 
canners have not withheld their support from the movement 
through any opposition to it, but rather from failing to under- 
stand the proposition. Once any canner investigates it he in- 
variably becomes enthusiastic over it. The National Canners 
Association welcomes such investigation; the whole thing is 
open and above board, but the Association wants to see the 
great bulk of the canners standing firmly back of the campaign 
by the time the Cleveland Convention convenes. There are 
not just a few canners doing this—there are hundreds in every 
section of the country and in every State; but if all canners 
were linked in with the movement, think what an impression 
that would make upon the consuming public! That is what 
is wanted and what will ultimately be obtained, but it ought to 
be done quickly. There is no canner too small nor too large 
to have a part in it. There never was so fine an advertising 
campaign launched at so small cost to the individuals as this. 
It is the marvel of the business world. It is your duty to have 
a part in it, and you should be proud to take part. 


Speculation as to the results on this industry of the with- 
drawal of the big five meat packers from their canned foods 
interest, under Government requirements, still continues, and 
it is interesting to note what a wide range of firms of appar- 
ent independent existence, were connected with these big pack- 


ers. The following brief report of the Government action will 
be found interesting: 


“Attorney General Palmer announced that the five big 
packers, Armour and Company, Morris and Company Swift and 
Company, Wilson and Company, and Cudahy Packing Com- 
pany, their main subsidiaries and principal stockholders and 
managers, had submitted to all the contentions of the Govern- 


ment and consent to the entry of a injunction decree providing 
for the carrying out of these contentions. 


The following defendants are directed and enjoined under 


the decree: 
Armour Defendants 


Corporations—Armour and Company (Ill.); Armour and 
Company (N. J.); Armour and Company (Ky.); Armour and 
Company (Tex.); Armour and Company, Ltd. (La.); Anglo 
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American Provision Company (Ill.) Colorado Packing and 
Provision Company (Col.); Fowler Packing Company (Me.); 
Hammond Packing Company (Ill.); 
Dressed Beef Company (N. Y.); Atlantic Hotel Supply Co. 

Individuals—J. Ogden Armour, Charles W. Armour, A. 
Watson Armour, Laurence H. Armour, Arthur Meeker, R. J. 
Dunham, F. Edson White, Frederick W. Croll, George M. Wil- 
letts, George B, Robbins. 


Swift Defendants 


Corporations—Swift and Company (Ill.); Swift and Com- 
pany (W. Va.); Swift and Company (Me.); Swift and Com- 
pany, Inc. (Ky.); Swift and Company, Ltd. (La.); Swift Beef 
Company (Me.); United Pressed Beef Company (N. Y.); J. J. 
Huntington and Company, Inc. (N. J.); Bimbler Company (N. 
J.); C. H. Hammond Company (Mich.); Omaha Packing Com- 
pany (Ky.); Plankinton Packing Company (Wis.); Sturtevant 
& Haley Beef and Supply Company (Me.); W. M. Packing 
Company (Ill.); Van Wagenen and Schickhaus Company (N. 
J.); Western Packing Company (Cal.); Hammond Beef Com- 
pany (Mich.); Omaha Meat Company (Cal.); Canfield Com- 
mission Company (N. J.); H. C. Derby Company (N. Y.); 
Metropolitan Hotel Supply Company (N, Y.); Vermont Supply 
Company; Hotchkiss Beef Company; F. & C. Crittenden Com- 
pany; George Nye Company, H. L. Handy Company; Swift- 
Coates Company; Andrews, Swift and Company; New England 
Dressed Meat and Wool Company; North Packing and Pro- 
vision Company, Sperry and Barnes Company; John P. Squire 
Company (Me.); John P. Squire Company, Inc. (Mass.); John 
P. Squire Company, Inc. (R. I.); Springfield Provision Com- 
pany;* White, Peavey and Dexter Company.: 

Individuals—Louis F. Swift, Edward F. Swift, Charles 
F. Swift, Gustavus Swift, Jr., Harold H. Swift, Alden B. Swift, 
George H. Swift, Laurence A. Carton, Frank S. Hayward, 
Charles A. Peacock, Wilfred W. Sherman, Wellington Leavitt, 
J. M. Chaplin, William B. Trainor. 


Morris Defendants 
Corporations—Morris and Company (Me.); Morris Pack- 
ing Company (Me.); Morris and Company (N. J.); Morris and 
Company, Ltd. (La.); Morris and Company (Pa.); Joseph 
Stern and Sons, Inc. (N. Y.); Brooklyn Beef and Provision 
Company; Condit Beef and Provision Company; Corwin, Wilde 
Company, Donnelly and Company, Inc.; National Hotel Supply 
Company; Chamberlain and Company, Inc.; J. M. Wilson and 
Company; Middletown Beef and Provision Company; Glenn and 
Anderson Company. 
Individuals—Edward Morris, Nelson Morris, L. H. Hey- 
mann, C. M. McFarlane, H. A. Timmins. 


Wilson Defendants 

Corporations—Wilson and Company, Inc. (N. Y.); Wilson 
and Company, Inc. (N, J.); Wilson and Company, Inc., of Cal- 
ifornia (Nev.); Wilson and Company, Inc. (La.); Wilson and 
Company (Oklahoma); South Dakota Provision Company; 
Gotham Hotel Supply Company; Standard Beef Company; 
Steifel-O’Mara Company; Drexel Packing Company; Albert Lea 
Company, Inc.; Mississippi Packing Company; Morton-Gregson 
Company (Del.); Paul O. Reymann Company; Standard Pro- 
vision Company; Central Products Corporation. 


Individuals—Thomas E. Wilson, Arthur Lowenstein, Jacob 
Moog, V. D. Skipworth, A. L. Smith, J. A. Hamilton, George 
D. Hopkins, A, E. Peterson, G. H. Cowan, William C. Buethe, 
Cc. F. Burrell, James C. Good. ; 


Cudahy Defendants 
Corporations—Cudahy Packing Company (Me.); Cudahy 
Packing Company (Neb.); Cudahy Packing Company (Ala.) ; 
Cudahy Packing Company, Ltd. (La.); Nagle Packing Com- 
pany. 
Individuals—Edward A. Cudahy, Sr., Edward A. Cudahy, 
Jr., Guy C. Shephard, John E, Wagner, A. W. Anderson, E. A. 
Strauss, Frank E. Wilhelm, George Marples. 
Western Meat Company, Nevada Packing Company, Oakland 
Meat and Packing Company, F. L. Washburn. 
Under this decree, the defendants, and each of them, 


either as corporations or as individuals, are compelled, in 
brief: 


1. To sell, under supervision of the United States Dis- 
trict Court, preferably to the livestock producers and the pub- 
lic, all their holdings in public stockyards. 

2. To sell, under the same supervision, and in like man- 
ner, all their interests in stockyard railroads and terminals. 


3. To sell, under the same supervision and in like man- 
ner, all their interests in market newspapers. 


THE CANNING TRADE. 


New York Butchers_ 


4. To dispose of all their interests in public cold storage 
warehouses, except as necessary for their own meat products. 


5. To forever disassociate themselves with the retail 
meat business. 


6. To forever disassociate themselves with all ‘“‘unrelated 
lines,” including wholesale groceries, fresh, canned, dried or 
salt fish, fresh, dried or canned vegetables, fresh, crushed, 
dried, evaporated or canned fruits, confestioneries, syrups, 
soda water fountain supplies, etc., molasses, honey, jam, jellies, 
preserves, spices, sauces, relishes, etc., coffee, tea, chocolate, 
cocoa, nuts, flour, sugar, rice and cereals (with an exception to 
be noted), bread, wafers, crackers, biscuit, spaghetti, vermi- 
celli, macaroni, cigars, china, furniture, etc. 


7. To forever abandon the use of their branch houses, 
route cars and auto trucks, comprising their distribution sys- 
tem, for any other than their own meat and dairy products. 


8. To perpetually submit to the jurisdiction of the United 
States District Court, under an injunction forbidding all the 
defendants from directly or indirectly maiutaining any com- 
bination or conspiracy with each other or any other person or 
person, or monopolizing, or attempting to monopolize, any focd 
product in the United States, or indulging in any unfair and 
unlawful practices. 


The decree further provides that jurisdiction is perpetual- 
ly retained by the court for the purpose of taking such other 
action, or adding at. the foot of the decree such other relief 
if any, as may become necessary or appropriate for the carry- 
ing out and enforcement of the decree, or for the purpose of en- 
tertaining at any time hereafter any application which the 
parties may make with respect to this decree. 


CYNICISMS 


One of my spies informs me that the unwillingness upon the 
part of some, perhaps many, buyers of canned foods to give serious 
attention to today’s very low prices is because they believe still 
lower prices are going to appear after the first of the year. Well 
(addressing you, Mr. Canner), what are you going to do about it? 


Apparently it is not enough that the poor canner shall be 
reduced to very helplessness. It would seem that the untoward 
influences which have long plotted his discomforture will not 
be satisfied until he is at last hors du combat. 


Says Edmund Burke: 
“T.am convinced that we have a degree of delight, 


and that no small one, in the real misfortunes and pains 
of others.” 


They tell me that in point of attendance the meeting of the 
Tri-Staters was a very rip-snorter, and that in still other impor- 
tant respects it justified the fondest hopes of that distinguished 


coterie into whose hands the destinies of the association have 
been lodged. 


“The devil was sick—the devil a monk would be; 
The devil was well—the devil a monk was he.” 


From the little pamphlet issued for the delectation of the 
tomato canners who attended the New York Convention of the 
National Canners’ Association, February, 1915, I glean the fol- 
lowing: 

“The 1914 pack of tomatoes was 15,222,000 cases, or 
365,328,000 cans—less than four cans a year for each of 
the 100,000,000 of people of the United States—a mere 
trifle. Why so small? 


Well, 
Why? 
And echo feebly answers: 


Why? 


But the writer answers for himself, and this is what he says: 
“Because the housewife is prejudiced against canned 
tomatoes ; remove that prejudice and we can double, triple 


and even quadruple the pack, and still the cry will be for 
more.” > 


There you are, and, take it or leave it, just as you please. 
The thing to do is to remove the prejudice, and there shall come 
forthwith the “quadrupling of the pack, and still the ery will be 
for more.” Qui, oui, Marie! 
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- Are the valuable syrups and fruit juices slopped over with the average 
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LOST !— 
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weight cans. 
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Bless his dear soul. 


I doubt it very much whether the housewife is nearly so much 
prejudiced against canned foods as we sometimes permit ourselves 
to think that she is. But if she is prejudiced, why is she preju- 
diced? But we will not go into that now. 


She isn’t prejudiced at all; we only think she is. It’s “old 
stuff’— a delusion and a snare. Nineteen hundred and fourteen 
followed nineteen hundred and six by eight long calendar years. 
And at this time there has been an interval of fourteen years 
since the adoption of that blessed instrument familiarly known 
as the Food and Drugs Act. Blessed, indeed! 


“The evil that men do lives after them; 
The good is oft interred with their bones.” 


Young Mr. George N. Numsen was recently referred to in 
one of our town papers in a way that may not unlikely have the 
effect of sending some of the older fellows of the craft a-trooping 
back over the hills and faraway to a fondly reminiscent yesterday. 


Twenty-five years ago, sayeth the chronicler, “the Atlantic 
Packers’ Association was formed at Baltimore, and among the 
officers elected was Mr. George N. Numsen’’—to the position of 
vice-president. 


Well, after twenty-five years he is still shaking a defiant 
finger at the ravages of time. So far as a cursory survey of the 
amiable Mr. Numsen will allow me to speak, he seems to be quite 
the same young person that he was twenty-five years ago. Sayeth 
the immortal bard, “he wears the rose of youth upon him,” nor 
(to do a bit of paraphrazing) can “age wither him, nor custom 
stale his infinite variety.” 


Go on, go on, I’m listening. And the little pamphlet thus 
obediently continues : 

“There are three great factors interested in the consumption 
of tomatoes and each has his part to play—the packer, jobber 
and the retailer.” 


The packer : 

“The packer can establish a sane, rational standard in con- 
formity with F. I. D. 144 of the Government Regulations. 

“The packer should also insist that the Federal Regulations, 
and sanitary laws of various states, be strictly enforced in order 
that no weak brother may escape conviction and thus drag the 
good nume of every packer, if any exists, and his product in the 
dust. 

“The packer should see that his goods are properly and intel- 
ligently labeled in order that the consumer of each can of his 
product should know by reading the labels just what the can con- 
tains and be tempted by the contents to frequent use.” 

Act IT. 

The jobber (entering to the pleasing of a lute) : 

“The jobber can also increase consumption by encouraging 
the retailer to use the better grades at a reasonable difference in 
price instead of buying, as is eften done, something that will 
“just pass muster” in order that a greater immediate profit may 
be made. Such methods increase production and decrease con- 
sumption, and in the end are most harmful.” 

Act III. 

The retailer (entering abstractedly ) : 

“The retailer can help the good cause by encouraging his cus- 
tomers to purchase in case lots rather than by the single can. 
* * * The retailer can also greatly increase consumption by 
selling at a reasonable profit. * * * Frequently the consumer 
has no way of knowing the actual value and pays the same price 
one year with another. Meanwhile our goods stay im our ware- 
houses, waiting for the consumption to catch up with the supply, 


or the goods are put on the market at sacrifice prices to the 
packer, but increased profit to the grocer, ete., ete.” 
The writer thus tersely concludes: “There’s a reason,” 
to which I add, somewhat inelegantly, I fear, “You bet 
your boots ‘there’s a reason’—as the old doctor of the 
upraised finger was accustomed to say.” 


Let me tell you, gentle reader, that the jobber ain’t no lovin’ 
friend. He ain’t conductin’ no eleemosynary institution, And 
by the same token, the retailer ain’t no lovin’ friend, neither. 
Perhaps they're willing enough, but neither the canner nor retailer 
has the time for the solving of problems most peculiarly the can- 
ners’ very own. 


What matters it to the jobber whether “the goods stay in 
our warehouses” or whether “they are put on the market at 
sacrifice prices” He should worry at the risk of getting wrinkles 
on his alabaster brow! 

The paper from which I have quoted was written by one of 
the best-informed, most progressive and most astute men of the 
canned foods trade. 

He was describing conditions as he saw them in 1914. These 
conditions, unfortunately, remain but little changed in 1919. 


The thing to do is to quit all this quibbling and to get down 
to brass tacks—that’s the thing to do. The jobber isn’t going 
to do the things recommended, and the reailer isn’t going to do 
the things recommended. And the distribution of canned foods isn’t 
going to be increased fourfold by depending on the jobber and 
the retailer for the attentions we are accustomed to so innocently 
solicit from both. 


The problem of increasing the distribution of canned tomatoes 
rests with the canner. The mere academic discussion of the ques- 
tion at first one convention and then another will get the canner 
nowhere. It isn’t much of a problem after all. Perhaps the 
solution is already at hand. “We shall see what we shall see.’ 
It isn’t the jobber’s problem, however, and it isn’t the retailer’s 


problem. It’s the canner’s problem-——it always was and always 
shall be. 


As Mr. Benjamin Franklin so sagely observed: “We 
must all hang together, or assuredly we shall all hang 
separately.” 


Let’s talk distribution and more distribution and still more 
distribution. There isn’t any question that is nearly so pressing 
as distribution. The consumers are there—a hundred million of 
them. And they’re not prejudiced—they’re friendly, willing, open- 
minded and receptive. They’re going to buy in proportion to the 
earnestness and the insistence of our pleading. We've got to talk 
canned tomatoes to them; we've got to visualize the wholesome- 
ness of canned tomatoes to them; we've got to show them that 
the manner and method of preparing canned tomatoes leaves 
nothing to be desired, and we've got to encourage them to the 
frequent use of canned tomatoes by repeatedly calling attention 
to them, and, moreover, by showing them the many culinary uses 
to which canned tomatoes may be put. 


Model program for a convention of canners: 


For Vision, Initiative and Courage. 
Distribution. 
Address........Distribution. 


Address........Distribution. 


Closing Prayer..For Perseverance and Steadfast- 
ness of Purpose. 


The Baltimore Canned Goods Exchange may hold its first 


dry banquet in April, 1920. “On horror’s head horrors aeccumu- 
late.” 


Boy, page Mr. Krebs. 


Wanted and For Sale. 


what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accep! 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


Wanted—Miscellaneous—Cont’d. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—Practically new. Two Ayars Pluger 
Liquid Fillers for No. 1 cans; 2 Rotary Pea Fillers for 
No. 1-2-3 cans; 2 Morral Huskers, and lot of other up- 
to-date canning machinery, the latest on the market. 
A. K. Robins & Co., Baltimore, Md. 


FOR SALE—1 Sinclair-Scott 40-in. Rotary PEA 
Separator, 

1 Huntley Monitor No. 6B Green Pea Grader, 

6 Guiant Viner Feeders, 

2 40x60 Open Iron Process Kettles, 

1 25-ft. Iron Water Tank Tower. 

Address Greenabaum Bros., Inc., Seaford, Delaware. 


FOR SALE— 
1 Monitor Pea Grader, 
1 Monitor Spring Bean Cutter. 
1 Cyclone Pulping Machine, complete set castings for 
Cenners’ Supply Conveyor, with capacity of 90 women. Ad- 
dress Edgar W. Davies, Leesbury, N. J. 


For Sale—Miscellaneous. 


FOR SALE—Cans and boxes: 950 No. 2 wooden 
boxes; 500 No. 10 wooden boxes; 445 No. 3 wooden 
boxes; 400 No. 5% wooden boxes; 10,000 No. 2 cans; 
40,000 No. 3 cans, some slightly rusted; 8,500 No. 10 
cans, few slightly rusted; 10,000 No. 5% cans. These 
supplies located near New York, want to sell them to 
some packer in New York State or in the Tri-States, at 
a very favorable figure. (Good chance to get some cans 
cheap. Address Box A-716, care of The Canning Trade. 


FOR SALE—Box Nailing Machines. 6-Track Mor- 
gan, No. 6, 3 of these, $450 each. 9-Track Doig, No. 3, 
Nailing Machine, $550. 9-Track Doig, No, 4, Nailing Ma- 
chine, $575. 12-Track Doig, No. 4, Nailing Machine, 
$800. Chas. N. Braun, 825 Calhoun St., Fort Wayne, Ind. 


FIVE GALLON PULP CANS—10c EACH. To 
make warehouse room we are offering a quantity of 
these cans at 10 cents each f. 0. b. plant. These cans 
lave been washed, steamed and dried. Most of them are 
lacquered on the outside. How many do you want? 


Address P. J. Ritter Co., Philadelphia, Pa. 


Wanted—Miscellaneous. 


WANTED—One Wonder Cooker for No. 10 cans. 
Advise style and year made. A K. Robins & Company, 
\altimore, Md. 


WANTED—A small second-hand Max Ams Seamer 
with No. 1 and No, 2 chucks for sanitary cans. 
must be in good condition. 
Co., Sturgeon Bay, Wis. 


Seamer 
Address Chas. Pisha Pres. 


WANTED— 


1 Used Kern Finisher. 

4 Used No. 5 Corn Cutters, 

1 Hawkins or Harris Hoist. 

2 Medium. Size Glass Lined Tanks. 

Address Box A-709, care The Canning Trade. 


For Sale--Factories 


FOR SALE—A well-equipped Cannery, situated in 
Tidewater, Va. Have been canning Lima Beans, Toma- 
toes, Black-Eye Peas. Large acreage can be secured for 
Vegetables at very moderate prices. Labor conditions 
very good and usually plentiful. Address Box 1132, 
Richmond, Va. 


FOR SALE—Canning Factory, Jessup, Maryland— 
lL. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted tor in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


FOR SALE—A new two-line canning and pulp factory 
situated in one of the best sections of the State, on railroad, 
and state road. City water, electricity, plenty experienced hel > 
and can be operated as economically as any plant in the 
country. Unexcelled shipping facilities to any point. Owne™ 
retiring from business. Located at Camp Parole, Md. W., B. 
& A. Electric R. R. For further information write or appl’ 
— Wacker, Owner, Catonsville, Md. Phone, Catonsvill> 


FOR SALE—Canning Factory, adjoining corporate limits 
Columbia, Tenn. City sewers, city water, electric lights, un- 
limited tomato acreage, abundance of labor, two-story factory, 
two-story warehouse, concrete floors, private side track, two 
acres. Think old manager can be employed. Good banking 
facilities. Address Box B-719, care The Canning Trade. 


For Sale—Seeds. 


FOR SALE—Refugee Wax Seed Beans, grown by the 
Everett B. Clark Seed Company. They will be sold to the 
first interested buyer offering a fair price in quantities from 
one to five hundred bushels. Address Box-A 692, care of 
The Canning Trade. 


FOR SALE—Alaska Seed Peas, extra fine quality; 
shipment by Leonard Seed Co. from growing station. 
Price, 13 cents per pound; sacks extra. Address Chas. 
G. Summers & Co., Inc., Baltimore, Md. 


FOR SALE or TRADE—1,500 Bushels hand-picked 
Alaska Seed, seedsman stock. Will sell or exchange for 
Wrinkled varieties at difference in price. Address Box 
A-%13, care of The Canning Trade. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week 1" : 
EE | 
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EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


A COMPETENT SALESMAN, thoroughly acquainted with 
the canning industry, wants position, either for supplies or 
canned foods. Has publicity and advertising experience. Ad- 
dress Box B-679, care of The Canning Trade. 


WANTED—Position by thoroughly experienced Processor 
and Machinist on Corn, Peas, Tomatoes, Pumpkin, Pork and 
Beans with Tomato Sauce. Can pack high-grade goods. Good 
with handling help. Expert on Panama and Four-spindle Ma- 
chine. I am A-1 General Factory Man. Open for a position 

.at once. Give best of reference. Address Box B-701, care of 
The Canning Trade. 


WANTED—Position with Oyster Factory on the Gulf of 
Mexico, preferably on the Florida Coast, by young man who is 
a capable processor and good manager of help. Strictly tem- 
perate and unmarried. Address Box B-689, care of The Can- 
ning Trade. 


WANTED—Position by experienced processor; can pack 
a large variety of fruits and vegetables, etc.; A-1 machinist; 
experience on a large variety of canning machinery; A-1 on 
several different kinds of closing machines; can handle help 
and results; good references. Address Box B-710, care of The 
Canning Trade. 


WANTED— Position as Superintendent- Processor. Have 
had over twenty years’ experience in packing fruits and vege- 
tables, fruit butters, etc. I am A-1 general factory man and 
always been result getter. Strictly temperate, 38 years of age, 
married. Capable of taking charge of any size plant. At pres- 
ent employed. Wish to make a change. Open for position by 
January 7, 1920, Can give best of references. Will be glad 
to submit samples of the various products I have recently put 
up this season. Address Box B-703, care of The Canning Trade. 


HELP WANTED. 


WANTED—January 1, 1920, a Superintendent of Cannery, 
packing Peas, Corn and Beets. Applicant should have had 
successful experience in packing high-quality goods. Factory 
is in New York State. Give details as to experiences, former 
positions held, age and salary expected. Address Box B-700, 
care of The Canning Trade. 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 
CHICAGO ILLINOIS 

A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 


Salesmen—working co-operatively for the proper 
interests of their Principals. 


WANTED—Man at once to operate “Canco Capping Ma- 
chine,” packing Shrimp and Oysters, also having had experi- 
ence in handling labor. Address Box B-711, care of The Can- 
ning Trade. 


WANTED—Young married man of ability, experienced, as 
superintendent of New York State Canning plant packing prin- 
cipally vegetables; prefer one, however, who has knowledge o! 
fruits; excellent opportunity for the right man. Reply Box 
B-718, care The Canning Trade. 


WANTED—A practical manager for Sweet Potato Can- 
ning Plant; already established, equipped and ready for busi- 
ness. Party must furnish first-class reference and invest at 
least $5,000.00 in the enterprise. Great opportunity. The 
R. E. L. McCaskill Co., De Funiak Springs, Fla, 


WANTED—First-class, experienced superintendent pro- 
cessor, for corn, pumpkin, tomatoes, pulp, pork and beans 
and hominy. A man of ability; one who can handle help suc- 
cessfully. Give references and state age and salary expected, 
in your reply. Address Box B-705, in care of The Canning 
Trade. 


WANTED—Processor and Superintendent for packing all 
kinds fruits, ete. Factory built for making Sauer Kraut. We 
want to take up other lines; fine location and good opening for 
the proper man; prefer party who would take stock; located 
in Southwest Virginia. In the great produce section, where 
we can pack anything we want; located on main line Norfolk 
and Western R. R., have side track. The right man can be 
his own boss; open for business any time. Let us hear from 
you so we can give you reference and you can give us ref- 
erence. Box B-717 care The Canning ‘Trade. 


WANTED—A bright, clean cut, y young man who has hal 
considerable brokerage selling experience. Must be a good 
correspondent and able to handle canned goods business 
through joint brokers in large markets. To such party there 
is an opening with an opportunity of becoming half owner 
with an established brokerage business, with an opportunity 
of selling the larger part of the output of a quarter of a mil- 
lion dollar cannery manufacturing a full line of staple canned 
goods, preserves, jellies and pickles. Party must be well 
recommended and capable of proving his worth. Interview 
can be arranged for at Cleveland, at Canners’ Convention. 
Address Box B-720, care The Canning Trade. 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS. 
BOXES, PACKERS’ suPPLIEs, BROKERS 


205-206-207 Phoenix Bidg. 


PHONES: 
8ST. PAUL 1140 & 4484 BALTIMORE, MD. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


New York Boston, Mass. ag eg Wisc. 
Cincinnatti, Ohio Chicago, 8t. Paul, Minn. 
Birmingham, Ala. 8t. Louis, Mo. Philadelphia, Pa. 
Detroit, Mich. New Orleans, La. Pitteburgh, Pa. 


Portland - Maine 
=" Eureka Soldering Flux 


Aus MADE FROM BEST RAW MATERIALS 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENCIES 


UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


8. O. Randall’s Son THE GRASSELLI CHEMICAL CO., LTD. 


C. W. Pike Company Toronto, Ont. Montreal, Que. 
Francisco Hamilton, Ont. 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these 


prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balte. 

No. 24% White Mammoth..gOut 

“Green, 

= White, Large.. Out 

= Peeled,‘ Out 

Green, 

White, Medium... ...... 

‘ Green, . 390 

White Small _.. ...... 

Tips White .. 20 

? 

“ Green, Sq.... 3 95 

BAKED BEANSt- -No. 1, 

80 

“2, In Sauce........ 1 20 

= 3, In Sauce........ 190 

BEANSt—No. 2 String, Standard Green 95 

Cut White 90 

10, “ 5 00 

= “ 9. White Wax Standard ...... 

Standards..... 2 00 

“ 2. “ Soaked 

“2, Red Kidney, Stand 


BEETSt—No. 3, Small, Whole 
Standard,’ 


CORNI—No. 2, Std. Ever., f.o.b. Balto. 1 10 

gtd. Ever., f.0. b. Co.... 1 05 
Std. Shoepeg f. o. b. Co. 135 
Std.Shoepegf.o.b.Balto. 1 40 
Ex.8td.Shoepegf.o.b.Co. 1 45 
Ex.FcyShoepegf.o.b.Co. 1 50 
Std. Maine Style Balto. 1 10 
8td.MaineStylef.o.b.Co. 1 05 


= “ Ex. Std. Maine Style..... 1 20 
“Fey. Mn. Style f.o.b. Bal. 1 35 
“Fancy f.o.b. County...... 1 40 
Extra Std. Western........ ..... 
Standard Western......... ...... 
HOMINYI—NO. 38. Out 
= * 3, Standard, Split......... 1 20 


MIXED VEGETA- 
BLES FOR SOUPt 


OKRA } 2, 
TOMATOES}t 3, 
PEASt—No. 2, Early June Stand, Balto. 1 40 
Stand. Early Junes Co. 1 30 
Sifted Connty............... 1 35 
Extra Sifted Baltimore 1 80 


Extra Fine Sifted “* 2 60 

Early June Seconds...... 1 30 

is Noi. Standard..... ...... 

= “Extra Sifted ...... 

“Fancy Petit Pois........... Out 
PUMPKIN]J—No 3 Standard........ 80 

3, Squash..... Out 

Out 
sAUERKRAUTI—No. 2, Standard........ 
3PINACHI—No. 3, Standard................. 1 


(t)Thos. J. Meehan & Co. 


(t)Jos. Zoller & Co., Inc. 


KK Many 


(§)E. C. Shriner & Co. 


New York prices corrected by our special Correspondent. 
CANNED VEGETABLE PRICES—Continued. 


Balto. 

SUCCOTASH!—No. 2, Green Beans...... 170 
“With Dry Beans 1 55 


New York State....... 

SWEET POTATOESY]-No. 2, Standard 9% 
es No. 3 8td.f.o.b.Balto 1 50 

Std. f.o.b.Co. 1 45 

9 Std.f.o.b ...... 

10, Std.f.o.b.Co. 5 00 
TOMATOES}-No. 10, Fancy, f.o.b. Bal. Out 
Jersey, Fac’y ...... 

Stand., ‘* Balto 6 25 
Stand., “ Co..... 6 % 
3, Sani. 5% in. cans ...... 
Jersey, f.o.b. Co... Out 
Ex. Std., “ Balto. 1 90 
Stand, “ 
Stand. “ Co.. 170 
Seconds, ** Balto. 1 65 


“ “ “ 


“ 2, Stand., 
Stand., Co... 1 20 
= - Seconds, “ Balto. 1 20 

“ 9 Stand,“ 

Cal. 10s..... 

TOMATO PULPI-No. 10, Standard... 5 
60 


CANNED FRUITS 
APPLES—No. 10,/ Me. 
Mich. 
10,\ N.Y. 


APPLESt-No. 10. 


Md,, \ f.0.b. Co........ 5 00 
Pa., Jie, Balto... 5 00 


APRICOTS—No. 2%, Cala. Stand........ : 50 
BLACKBERRIES§—No. 2, Standard... 

2, Preserved... Out 

2, In Syrup.... 2 40 


“ Red “ 
White “ 


PEACHES*—No. 2h, ‘stand. L.C... 4 25 
2%, “ Ex. Std." ... 465 
1, Ex. Sliced Yellow 1 80 
2 Standard White..... Out 


PEACHESt—No. 


aa No. 3, Standa.ds, White. 3 50 
Yellow 3 50 
White.. 3 75 
Yellow 3 75 
Selected, Yellow..... 4 00 
Seeonds, White...... 2 25 
Yellow... 2 50 
Pies Unpeeled........ 1 70 


No. 10, “ 


PEARSt—No. 2, Seconds in Water. 
Standards " 

Ex. 

3, Seconds in Water........ .... 


N.Y. 


CANNED FRUIT PRICES—Continued. 


Balton9 N.Y 

PEARSt—No. 3, Standards in Water.....175 Out 
Syrup... 
Ex. 25 3 30 
PINE- No. 2, Bahama Sliced Extra Out Out 
APPLE*- “ Grated" Out 
Sliced “ Std. Out Out 

7 * 244, Hawaii Sliced Extra ...... 5 50 

2, “Extra Out 
. “Stand. 400 

Grated Extra Out 
10, ‘Stand. 13 50 

“*10, Shredded Syrup........ Out ...... 

“10, Crushed Extra......... Out 50 

Eastern Pie Water.... Out 


Red, 
RASPBERRIES§—No 2, Black Water.. Out Out 


Red .3 00 Out 

Black Syrup. 325 Out 

Red .350 355 

Wy -1625 1750 
STRAW- No. 2, Ex. Stan. Syrup..... Out Out 
BERRIES§— “ Out 
has Extra Preserved....450 Out 

Standard............... Out Out 

“1, Extra Preserved.....2 35 Out 

Out 

= “ 10, Standard Water......16 75 20 00 


CANNED FISH 


4 1- Ib. Flats 


4-0. 

10-02. 

8-02. 

6-02. Sel 
SALMON®—No. 1, Sockeye, Tall: 
%, 
“1, Red Alaska, Tall 

Pink, Tall... 3 65 
“1, Columbia, Tall Out 
Chums, Talls 2 30 
” Medium Red, Talls... ...... 3 00 
SHRIMP3—No. Wet OF Out 


CANNERS’ METALS 
5tolCtons 1to4tons 

PIG TIN—Straits 
Malacca 


PIG LEAD—Omaha or Federal 


Wire Segments.... 


TIN PLATES 


14x20, 107 lbs., Base Coke Tin Plate 
14x20, 100 bs. “ 


F. O. B. MILL 


$4 50 1 65 
410 170 
Out Out 
1 60 
4 00 Out ited 
Out Out be 
Out Out 
Out Out 
Out Out 
425 6 50 
4 00 Out 
Out 
1 85 = 4 
“10, Porto Rico.............. 10 00 11 00 
Out 
Out 
Out 
215 
Out 57 600 os 
Out 
Out Out 
Out NG 
12 50 ROE*—No. 2, Standard....... ...... 
Out 7 00 is 
BLUEBERRIES—No. 10, Maine............ ...... 14 50 2 
Out CHERRIES§—No. 2, Seconds, Red......... Out —...... 
1 60 “ “ Out... 
Out - Stand. Water........290 Out 
Out “  Syrup....... 375 Out 
1 40 Preserved...... Out Out 
GOOSEBERRIES§—No. 2, Stand..........: 180 30 
Out 
4 3 50 
1 45 2 00 
1 35 Out 
1 60 Yellow... ...... Out 
2 25 se “Seconds, White ..... Out Out 
2 40 Ye iow... ...... Out 
1 40 Out 
Out 3 55 
Out 3 60 : 
Out 3 80 Sia 
Out Out = 
1 40 2 30 . 
3 50 2 60 8 00 
1% %x% 9x10 8x1 
135 525 550 Wire Coil............ it 
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merc Can Company Can Paiste CARNAHAN 


The Sign of Quality 


COKE TIN PLATES 


If it is the BEST We make it 


Prices 
Temporarily The Carnahan Tin Plate 
Withdrawn | & Sheet Co. 


CANTON, OHIO 


BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 


Los Angeles 
Seattle 
Portland 


Rolph, Mills & Co. 


San Francisco 
AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


OYSTER STEAM BOX 


With Improved 
Hinged Door, 
Making the work 
Lighter and Quicker 


Fidelity Can Company 
Edw. Renneburg & Sons Co. 
Baltimore, Md. 


Machine and Boiler Works 
2639 Boston St. Baltimore, Md. 


Works: Atlantic Wharf, Boston St. and Lakewood Ave. 


Prices Quoted on Request 


| 


THE CANNING TRADE. 43° 


90 LB 20x 25 | 
0 CAN Coke in a es | | 
20% 26 


Guay 


Ic 
20% 25 SPE 
Highest quality TIN PLATES— specially adapted to ee requirements of the canning and packing indust ic Ks NERS D =o 
We also manufacture Black Sheets, Galvanized Sheets, Plates, Formed Metal Roofing 
Products, unexcelled for the construction of sheds, factories, warehouses, etc. Write for full information. vA wie 
AMERICAN SHEET AND TIN PLATE COMPANY, General Offices, Frick Bidg., Pittsburgh, Pa, _ Spec ify “A MERICAN” brands 


Seed Peas and Beans 
Quality First 


If in the market for Seed Peas and Beans for prompt or 
future shipment, write us for prices 


Alfred J. Brown Seed Co. 
Grand Rapids = = = = Michigan 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 
thing in 


SEEDS 


used by Canners 
Everywhere 


WHERE TO BUY 


A List of the Machinery and Supplies you need and the Leading Houses that supply them. 


auple ig Machines. See Paring Machines. 

estos Boiler and Pipe Covering. See Boil- 
er and Pipe Coverin 

Automatic Canmaking See Cam- 
makers’ Machinery. 

Automatic Temperature and Time Controls. 

See Controllers. 

Auto Trucks. 
KETS (wire), sonneine. picking, etc. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., eee 
(wood). 
TS, carrier, rubber, » etc. 
La "Mat & Mfg. Co., Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Benzoate of Soda. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable and on 
Ayars Machine Co., Salem, N 
Huntley Co., Silver Greek, & 
A. K. Robins & Co., Baltimor 
Sprague Cang. Machinery Cou. “Chicago. 
Blowers, pressure. Pumps. 
BOILER COMPOUND 
Jos. Dixon Crucible “a “Jersey City, N. J. 
Grasselli Chemical Co., Cleveland, Ohio. 
BOILERS AND ENGINES, steam. 
H. W. Caldswell & Sons Co., Chicago. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. Seo Boxes, Crates, Shooks. 
Bottle Corking Machines. See’ Bottlers’ Mchy. 
Bottle Fillers. See See Bottlers’ Mchy. 
BOTTLE LABELING MACHINES. 
Economic Mchy. Co., Worcester, Mass. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Crewn Cork & Seal Co.,’ Baltimore, Md. 
Economic Mcty, Co., Worcester, Mass. 
20th Century Mchy. Co., Milwaukee. 
BOTTLERS’ SUPPLIES. 
Karl Kiefer Mach, Co., Cincinnati, Ohio. 
20th Century Mchy. Co., Milwaukee, Wis. 
Bottle Screw Caps. See Caps. 
Box Fasteners, box strap. 
Box Nailing Machines. 

BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
Canton Box Co., Baltimore. 

H. D. Dreyer & Co., Baltimore. 

Embry Box Co., Louisville, Ky. 

corrugated paper. See Pa- 
r Products. 

Box ng Machines, can. See Labeling Ma- 

chines, can. 

BROKERS. 

J. M. Paver Co., 

Seggerman Bros., New York City. 

] 


Ss. 
achinery. 


J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fibre. See Fibre Con- 


tainers. 

Buckets and Pails, metal. See Enameled Buc- 
8. 
Buckets, wood. See “ase 


BURNERS, ail. asoline, 
A. K. Robins & 


BY-PRODUCT o. Balt 
Edw. Renneburg & Sons Co. Baltimore. 
Burning Brands. See Stencils. 
Buyers of Scrap Tin. See Detinning Plants. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. ne Conveyors and Carriers. 
CAN COUNTE 
Ams. Machine ~ Max, Bridgeport, Conn. 
Ayars Machine Co., Salem, ‘ 
20th Century Mchy. Co., Milwaukee, Wis. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City 
elus San. Can Mchy. Co., Los Cal. 
Bliss Co., Brooklyn, N. Y. 
| BAK... Can Mchy Co.. ‘Chicago. 
John R. Mitchell Co., Baltimore. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co.. Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 
CANNERY SUPPLIES. 
Ayars Machine Co., Salem, N. J. 
The Goodell Co., Antrim, N. H. 
Thos. F. Co... Pa. 
A K. Robins & Co., Baltim 
Sheppard Supply. auipment Co. 0. Baltimore 
Sinclair-Scott Co., Baltimor 
Sprague Cang. Mehy. Co.. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
CANS, tin, all kinds. 
American Can Co., New York. 
~*~ Can Co., Baltimore. 
W. Boyer & ‘Co., Baltimore. 
Fuatinenael Can Co.. Svracuse, N. Y. 
Fidelity Can Co.. Baltimore. 
Reekin Can Co.. Cincinnati. Ohio 
“Thos. F. Lukens Co.. Philadelphia, Pa. 
Phelps Can Co., Baltimore. 
Soenthern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


Consult the advertisements for details. 


Cans. fibre. See rd Containers. 
CAN OPENER 

Goodell Co., pn N. H. 

Can Stampers. See Stampers and Markers. 

Can Testers. See Canmakers‘ Machinery. 
CAN-WASHING MACHINES. 

Morral Bros., Morral, O. 

Sprague Cang. Mchy. Co., Chicag 

Capping Machines, bottle. See Bottlers’ Mchy. 
CAPPING soldering. 

Ayars Machine Co., Salem, N. J. 

Sprague Cang. Mchy. Co., Chicago. 

solderless. See Closing 


Capping Bante, soldering. See Cannery Supls. 

CAPS, le, jar, tumbler, etc. 

Crown Cork & Seal Co., Baltimore. 
CARRIERS and CONVEYORS, gravity. 

Karl Kiefer Mach. Co., Cincinnati, Ohio. 

Link Belt Co., Chicago 

Sprarne Cang. Mehy. Co., Chica 

20th Century Mchy. Co., Wilwau a Wis. 


Cartons. See Corrugated Paper Products. 
or the prepartory work. 
ay Pulp Mchy; for bottling, see Bottlers’ 
ch 


Chain melt Conveyors. See Conveyors. 
Chain, for elevating, conveying. See Con- 


veyors. 

Checks, employees’ time. See Stencils. 
CHOPPERS, food, fruit, mincemeat, eic. 
John E. Smith’s Sons Co., Buff. alo, N. Y. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 

Circuit Breakers. See Electrical Appliances. 
es & GRADING MACHINERY, 


Huntley Mfg. Co., Silver Creek, N. 
Tavineible Grain Cleaner Co., ghiver Creek, 
Sprague Cane. Mchy. Co., Chicago. 
OLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, 
Invineible Grain Cleaner Co., 


Sinclair- Scott Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago 

Cleaning and Washing” 
See Bottlers’ Machinery 

Cleaning Machines, can. "See Washers. 

Clocks, process time. See Controllers. 

Closets, sanitary, equipment. 

CLOSING MACHINES, open top cans, 
Ams. Machine Co., Max, New York City. 
Can Mche. Co., Los Angeles, Cal. 
E. W. Bliss Co., 
Cameron Can Mchy Co., Ill. 
Seattle-Astoria Iron Works. Seattle. Wash. 

Coated Nails. See Nails. 

Coils, copper. See Cooper Coil 

Condense Milk Canning Mochinery. See 
Milk Condensing Mchy. 

CONSULTING EXPERTS on canning 
National Canners’ Assn., Washington,” D. c. 
Controllers, for Cookers, Exhausters, etc. 

CONVEYORS & CARRIERS, canners. 

H. W. Caldwell ‘. _ Co., Chicago. 

La Porte Mat & Mfg. Co., "La Porte, Md. 
Link-Belt Co., Chicago 

N.J. Foundry ‘and Mchy. Co., 
Sprague Cang. Mchy. Co., Chica 

20th Century Mchy. Co., * Milwaukee, Wis. 

COOKERS, continuous, agitating. 

Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co., Sacer Creek, N. Y. 

A. K. Robins & Co., go. 

Sprague Cang. Mchy. _ Chicago. 

Cookers‘ retors. See Kettles, 

Cookers and Fillers, corn. See Corn Cook- 
er-Fillers. 

Coolers, vegetable and fruit canners. 

COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 
Snrague Cang. Mc y. Co., Chicago. 
Copper Jacketed Kettles. "See Kettles, 
Coppers, soldering. See Cannery Supplies. 
Corers and Slicers, fruit. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 

Morral Bros., Morral, Ohio. 

A, R. Robi ns & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 
CORN CUTTERS. 

Morral Bros., Ohio. 

A. K. Robins & Co., Baltimore. 

Spragwe Cang. Mchy. Co., Chicago. 

CORN HUSKERS and 

Huntlev Mfg. Co., Silver Creek. 
Grain Cleaner Co., 


Morral Bros., Morral. Ohio. 

Peerless Husker Co., Buffalo. 

Sprague Cang. Mchy. Co.. Chica 

Cony and Agitators. See Sora Cooker- 
lers 

Corn Seed. See Seeds. 


Siiv er Creek, 


bottle. 


Creek, 


CORN SHAKERS (in the 7. 
Ayars Machine Co., Saiem, N. J 
Sprague Cang. Mchy. Co., Chicago. 
CORN WASHING MACHINES. 
Peerless Husker Co., Buffalo. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, ete. 
Hinde & D 


Countershafts. See Speed Regulating Devices 
CRANES and carrying machines. 

A. K. Robins & Co., Baltimore. 

Sinclair- Scott. Co., Baltimore. 

Sprague Can Me hy. Co., cae. 

Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 

Edw. Renneburg Sons Co., Baltimore. 

Zastrow Co., Baltimore. 

Cutters, corn. See orn Cutters. 

Cutters, kraut. See Kraut Machinery. 

Cutters, string bean. See String vod Mchy 

Dating Machines. See Stampers and Markers 
DECORATED TIN (for mate Caps, ete.). 

American Can Co., New York. 

Crown Cork & Seal Co., Baltimore. 

Scuthern Can Co., Baltimore. 

Dies, can. See TB Mchy. 

Disinfectants, non-odorous. 

Distilling and Filtering apparatus. 
DISTRIBUTING SYSTEMS, corn. 

W. Caldwell & Son Co., Chicago. 

Link Belt Co., Chicago 

Double- Seaming Rochines. 
DRYERS, drying machine 

Edw. Renneburg & Sons tg ‘Baltimore. 
ELECTRICAL MACHINERY. 

Westinghouse Electric & Mfg. Co., E. Pitts 

burgh, 

ELEVATORS, Warehouse 

Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, etc. 

A. K. Robins & Co., Baltimore. 

Engines, Steam. See Boilers and Engines. 

ee -lined kettles. See Tanks, glass- 

ni 


Closing Mctis 


EVAPORATING MACHINERY. 
Edw. Renneburg Sons Co., Baltimore. 
Evaporating Pans. See Jacketed Pans. 
EXHAUST BOXES 
Ayars Machine Co., Salem, N. J. 
gag Husker Co., Buffalo. 
A. Robins & Co., Baltimore. 
Sheppard Supply & Equipment Co., Baltimore 
Sprague Can h go. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS for food (not her 
metically sealed). 
American Can Co., New Y 
Hinde & Dauch Paper Ohio. 
FIBRE PRODUCTS, boxes, boxboard, etc. 
Hinde & Dauch Paper Co., Sandusk ‘Ohio. 
Fillers a= Cookers. See Corn Cookers. 


i 
Filling Tiches, bottle. See Bottlers’ Mchy. 
FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Morral Bros., Morral, io. 
A. K. Robins & Co.,’ Baltimore. 
Sheppard Supply & & Co., Baltimore 
Sinclair-Scot altimore. 
Cang. Mehy. Co., Chicago. 
Sticke: Portland, Me. 

20th Century Mchy. Milwaukee, Wis. 
Wis. Chair Co., Port “Washington, "Wis. 
ata Machine, syrup. See Syruping Ma- 

chines. 

FINISHING MACHINES, catsup, etc. 

K. Robins Co altimore. 
Sinclair Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
20th Century ee: Co., Milwaukee. 


FLUX, soldering 
Grasselli Chemical’ Co.. Cleveland, Ohio. 
7 Pa 


hos. F. Lukens 
Food Choppers. 
Top See 
Fruit Grade See Grading 
Mehy. fruit. 
— Parers. See Paring Machines. 
RUIT PITTERS and ogoders. 
The Goodell Co., Antrim, 
Huntley Mfg. Co., Silver ‘Gua "N.Y. 
rague Cang. Mchy. Co.. Chicago. 
Pressegy. See Cider Makers’ Mchy. 
soldering. See Burners. 
Gasoline Firenpots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power Plant 


H. eeuawell” & Son Co., Chicago. 


Stecher Litho Co., Rochester, N. Y. 
U. S. Ptg. & Litho Co., Norwood, Ohio. 


-THE CANNING TRADE. 


A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bottles—Tumblers and 


Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


Weoorcester, Massachusetts 


We Will Give Real Service 


-To any reliable packer who wants business in New York. 
Have. SOLD goods on this market SUCCESSFULLY for years. 
Have the CONFIDENCE of every buyer in the territory. 


Have ample capital and a disposition to help any dependable packer to make 
| a SUCCESS of his business. 


| Have an ACTIVE, COMPETENT and SUCCESSFUL Sales force. 
Have the EXPERIENCE of a practical canuer and wholesale grocery 


buyer to assist our sales force. 


Have 2 RECORD of RESULTS. 


Every advantage we have is at YOUR service if YOU WANT RE- 
SULTS in New York. We want the ACCOUNTS of packers who have 
GOOD GOODS to sell and feel they are not getting SUFFICIENT business 
out of this market. We know there are many in this position, and would like 
to hear from them. 


SEGGERMAN BROS,., Inc. 


Street, New Yook 


| 
> 
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ESTABLISHED 1878 


SUBSCRIPTION: 


U. S.....$3.00 per year 


THE CANNED FOOD AUTHORITY OF THE WORLD 


Entered ew second class matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 


Foreign $5.00 per year 


Vel. 43 


Published at BALTIMORE, (every) MONDAY JANUARY 12, 1920 No. 20 


CANS and SERVICE 


It isn’t always the problem of cans, 
but cans plus service. When the 
pack is on, service is of equal impor- 
tance; in fact it is an inseparable 
part. The ability to serve as well 
‘as to manufacture, must always be 
the real test in the problem of effi- 
cient can distribution. 


AMERICAN CAN COMPANY 


NEW YORK 


Chicago Baltimore Portland, Ore. 
San Francisco . Hamilton, Canada 
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THE CANNING TRADE. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R, MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the two upper spindles, coarse grind the 
fruit which passes down to the fine saws on the two lower spindles, 
from there it falls into a tub under the machine. Machine is well 
braced and the workmanship is of the best; gears are cut from the 
solid, and saws are milled from solid blanks which gives a cutting 
edge to two sides of the tooth. Hopper and discharge shoots are 
lined with white pine. 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ suPPLIES, BROKERS 


205-206-207 Phoenix Bidg. 


PHONES: 
Of. PAUL 1140 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 


President, Benjamin HAMBURGER 


Vice-President, Joun R. BAaInEs 
Treasurer, LanGRALL Secretary, Wu. F. Aseau 


COMMITTEES: 
Executive: Cuas. G. SummeERs, JR. Epw. A. Kerr 
F. A. Torsou 
Arbitration: H. P. StRasBAUGH F. A. Curry 


C. J. Somenxet Gro. N. Nums&en J. PRESTON WEBSTER 

Commerce: D. H. StRVENSON Hampton STEELE 
C,F.Burrgrritp E. F. THomas J. O. LANGRALL 

Legislation: E.C. Wurtz J. F.Hicks Gro. T. 

Gro. N. Numezx J.8. Gress 

Claims: Frep W. WacnER Leroy LaneRALL 
A.J. Huszgarp Jas. B. Pratt Jno. W. 

Hospitality: W. E. Lampe H. W. 

Rost. A. Rost, A. 
Brokers: Ino. R. HERsBert C. ROBERTS 
Wx. GRECET 
Agriculiwre: SILVER H. A. StRasBauGH 
T. 
Counsel: Evi FRANK 
Chemist GLASER 


New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are-now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity Lack of Spill 

Speed Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 
WHEELING CAN DEPARTMENT 


A. A. MORSE, General Manager 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 


Eastern District Sales Manager: 


0. 
Fulton, N. Y. 
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THE Canning TRADE 


Bolgiano’s 
“Greater Baltimore” 


THE WORLD’S BEST CANNING TOMATO 


“GREATER BALTIMORE" TOMATO 


Selected Stock $3.50 per Pound, Shipped when You Desire 
We offer a Limited Amount of our Extra Selected Stock 


Seed Saved Entirely from Crown Set Fruit of the Most Prolific Plants at $4.00 per pound 


For Fifteen Years 


Bolgiano’s ‘‘ Greater Baltimore’’ Tomato 


Has been Grown in Every State in the Union and Has Proven its Superiority as a Wonderful 


Canner. 
A Ton Tomato 


First in Yield—First in Quality—First in Profits—Beautiful Brilliant Red Color 
Ripens Evenly Right Up to Stem—Firm, Solid and Meaty—Vines are of Vigorous Growth 
Free from Blight, Wilt and Disease—Heavily Laden With Fiuit 


Put Up in Any Size Packages to Suit Your Needs— Without Extra Charge 
Terms: 2% 30 days or 90 days net. Shipment at any time 


J. Bolgiano & Son 


ESTABLISHED GROWERS OF PEDIGREED TOMATO SEED TRUSTED 
1818 OVER 
Baltimore, Md., U.S. A. CENTURY 


1+ 7-20 See Our Advertisement on Other Side 
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THE Canning TRADE 


“John Baer’ Tomato 


An Extremely Early Tomato 


Produces Perfect, Solid, High Crown, Beautiful Brilliant Red Tomatoes in 30 Days from Large, Strong, 
Well Matured Plants, Grown in Veener Bands with Roots Undisturbed. 


be 
“JOHN BAER’’ TOMATO PERFECT BLOSSOM END PERFECT STEM END 
BOLGIANO’S PERFECT TYPE FREE FROM SCAR 


FREE FROM CORE AND BLEMISHES 
We are Sole Distributors of the Originator’s Stock of ‘‘John Baer’’ Tomato. 
Beware of Imitations and Substitutes. 


*John Baer’? Tomato $6.00 per Pound 
to Canne Prs (Only 


PER LB. PER LB. 
$20.00 Bolgiano’s New $2.50 
Greater Baltimore......... ee 3.50 I. X. L., Bolgiano’s Extra Early....-.---..-.. 3.50 
Greater Baltimore (Special Stock). easiotetees 4.00 Bonny Best (Purest Stock)--.--........-.......... 3.00 
My Maryland... Livingston’s 2.50 
The Great B. B.— Bolgiano’s 3.00 2.50 
Red Rock, Extra Fine Stock..-.......-..--.-.. 3.00 ey 8.50 
Red Rock, (Special Stock) 3.50 Lavington’ s 2.50 
Livingston’s New Stone (Special) -----...---- 3.00 Spark’s Earliana (Langdon’s)..................-- 3 00 
Burpee’s - 2.50 Cnaik's Jewel 3.00 
Livingston’s 2.50 Ten Ton...--- 2.50 
Bolgiano’s New Century 3.00 
GKEEN POD BEANS ORN PEAS Per Lb. 
Refugee or 1,000 to 15 Stowell’s Evergreen ....... Ex. Ea. Alaska (Sealed)............ 15 
Henderson’s Bountiful .........+. 14 Narrow Grain Evergreen .. 18 
Davia. White WAS. 15 Bloomsdale Savoy, 1919 Crop....... 15 Early Dark yptian 4 
Keeney’s Rustless 15 Crosby's Egyptian 40 
Early “Square-Deal” 2.90 Fordhook Pickling 45 
Early Succession 2.00 Boston Pickling . .50 
Henderson’s Bush 17 Copenhagen Market ........ esses 3.00 Chicago Pickling 
Burpee’s Large Bash 22 Danish Ball Head 


2.40 Pittsburg Pickling 


J. Bolgiano & Son 


U. S. Food Administration License No. G-06237 


BALTIMORE, MD., U. S. A. 


See Our Advertisement on the Other Side 
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THE CANNING TRADE. 


AYARS NEW PERFECTION 
PEA AND BEAN FILLER 


Simplest Fills 
Smallest Peas 
Fastest Baked Beans 


Fewer Parts 
7 Red Kidney 


Than Any > 
Beans 
Other Filler 
Hominy 
Made Ftc. 


PATENTS PENDING 


Used in Maryland, New Jersey, Wisconsin and New York States 
During the Past Pea Season with Great Results 


MarkeEsan, Wis., Dec. 8, 1919. 
Ayars Machine Co., Salem, N. J. 


Gentlemen: 

With reference to your New Perfection Pea and Bean Filling Machines. 

We used one of these machines during our 191$ season in canning peas, and we have 
this to say for the Filler. We were entirely satisfied in every ~~ and we feel that we can 
not say anything too good for them. The machine gave no trouble whatever, and placed 
the peas in the cans in much better shape than any machine we had ever used before. 

The fact that you now have our order for two more of these machines for immediate 
delivery should sutfice to assure you of our entire satisfaction. 

Yours very truly, 
GRAND RIVER CANNING CO. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, new 


Jersey. 


“BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 


Lima Beans 


No. 3 
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THE CANNING TRADE. 


THE COOKER—PAR EXCELLENCE 


FOOL PROOF— 
NO WATCHING— 
NO ADJUSTING— 
NO FIXING— 


[er 630s IT COMES TO YOU TO DO WORK 
me CONTINUOUSLY AND IT MAKES GOOD 


Your period of cooking is absolutely as you wantit. Numbered and‘{indexed 
switches are provided. Just pull the one corresponding to the length of cook 


wanted and you get it. No change of speed. No guess work. It is positive 
and automatic. 


A machine in which the 
cans cannot jam. Think of your 
comfort of mind when using a 
“Sure Thing’ Machine. And 
your cook is perfect in every 
part of the can. 


YOU CAN FUSS ALONG IN THE OLD WAY OR YOU CAN EQUIP 


WITH RELIABLE so MACHINES. 


WHICH DO YOU PREFER? 


HUNTLEY MFG. CO. 


HUNTLEY MFG. CO., Ltd. Silver Creek, N. Y. 
TILSONBURG, ONT. 


SPECIAL AGENTS 
A. K. ROBINS & CO., Baltimore, Md. | BROWN, BOGGS & CO., Ltd., Hamilton, Ont. 


